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By Janet Maslin 

For the past six years, George Mansour 
has been a booker-buyer for Esquire 
Theaters, a Boston-based chain. His job 
requires him to preview virtually every 
new film that’s available for wide dis- 
tribution and then to gauge its commer- 
cial possibilities. George has the personal 
taste of a film buff, but he seldom lets it 
interfere with his professional acumen. 
One of his biggest coups was to pick up 
the releasing rights to Mark of the Devil, 
the first horror film to offer patrons vomit 
bags along with the chance to be scared. 
His share of that film’s astronomical 
profits has been invested in the posh 
Beacon Street condominium where the 
following interview was conducted. 
George complains that even though he’s 
lived there for several years now, the 
security guards still seem a bit hesitant to 
let him in. 

THE BOSTON PHOENIX: Exactly how 
does the process of bidding for new films 
work? 

GEORGE MANSOUR: Bidding occurs 
in most large cities where there are a 
number of exhibitors who are vying for the 
product from the major studios. Letters 
are sent out to the different exhibitors; 
every exhibitor in a city must receive a 
letter in which the terms of the bid are 
suggested. 

TBP: Who are the first-run exhibitors in 
Boston? 

GM: In Boston bid letters would be sent 
to ourselves, Esquire Theaters, because 
we have first-run theaters [the Paris,. the 
Astor|. There would be Ben Sack, Sumner 
Redstone [the Circle], General Cinema 
|Fresh Pond, Waltham], the Allston 
Cinemas, Loew’s [the Abbey] and Walter 
Reade [Charles, Plaza}. 

They even bid sub-run now. There used 
to be a 21-day break, but now, if a film 
completes its downtown exclusive engage- 
ment or its engagement as a first-run film 
— which means a downtown house and a 
so-called perimeter house — then there 
would be the so-called neighborhood 
houses. Now, they sometimes limit the 
number of houses that are going to be. 
taken on a neighborhood break, and in 
that case they would bid the picture for a 
sub-run. Then everyone would get a 
letter. 

TBP: “Sub-run” meaning .. .? 

GM: After the first run, after it’s all over 
with, then they’re going to bid sub-run. 
They might say “we are going to make 
sub-run availability on That’s Entertain- 
ment for Christmas.” 

TBP: Can you bid on both a first-run and 
a sub-run at the same time? 

GM: Sure. But usually the first-run and 
the sub-run are different because they 
don’t know how long the first-run is going 
to be. So they can’t set a date. 

TBP: Then in order to be a good sub-run 
house you can’t book too far ahead 
anyway because most of their product 
crops up on very short notice. 

GM: That is correct. And most sub-runs 
are not bid; you'll get a call from the dis- 
tributor saying ‘‘we are making available 
for sub-run a certain picture on a certain 
date.’’ Now if it’s a very desirable picture, 
they'll get a lot of bookings. If it’s a pic- 
ture that has failed in its first-run 
engagements, they will often call you and 
say, “What date looks good for Our 
Time?2”’ Our Time is a difficult picture to 
sell because it was unsuccessful not only 
in Boston but everywhere. So they’ll ask 
you to find a slot for it, and you will look 
at what’s available on a certain date and 
you'll say, “Well, there’s a sex picture 
that’s going to the drive-ins. There’s a 
horror movie that’s going to be against the 
sex picture, but there’s nothing I can put 
in my class houses. There’s nothing that 
can play the Paramount Newton, for in- 
stance, as opposed to the Medford Twin 
Drive-In.” 





_ person making up the list to make it as 


‘GM:. 








Now when I want to play something at 
the Medford Twin, I then have a split, 
between the Medford Twin and the 
Meadow Glen. Of the things that are 
available, I have another drive-in in the 
same town that has the same availability 
as I have. Therefore, we get together once 
every three months and make two lists of 
films — one list goes to me and the other 
one goes to him. I agree not to play his 
film, he agrees not to play mine. 

TBP: What’s the legality of that, that 
sounds... 

GM: That’s illegal. No, that’s all right 
though, it’s done, I mean everyone knows 
.. . Splits are a thing; the distributors are 
aware. The Harvard Square splits with 
the General Cinema houses at Fresh Pond 
in Cambridge. 

TBP: I wouldn’t think there would be 
that much competition between them. 
GM: There really isn’t, and most of what 
goes to the Harvard Square is the art 
stuff. But there would be a movie maybe 
that would fall in between. The Conversa- 
tion, maybe, or Butch Cassidy. 

TBP: Does a split mean that they never 
play the same things? 

GM: It’s who can play it first. Generally, 
splits are decided in many ways, and 
splits are alternatives to bidding. This 
often happens in large cities where you get 
splits by three, four, five people. But 
where it’s two people, the general way of 
making a split is for one person to make 
two lists of films and to make them as 
even as he possibly can. Then the other 
person has first choice. Then the next 
time he makes the list, you have first 
choice. So it’s always incumbent upon the 


even as possible because if he weights it, 
he’s going to be hurt. 

TBP: By the time you’re into second-run 
you can do that, because you know what’s 
already been successful. But .. . 

. .when you’re going first-run it can 
be very difficult, yes. For instance, I must 
now make up splits for the Christmas pic- 
tures, and based just on what I feel, I 
would put Towering Inferno on one side. 
TBP: Who are you doing this with? 
GM: I have a split in Lewiston, Maine in 
which I split with General Cinema. He 
has two houses, I have two houses (or two 
screens). So in Lewiston, Maine, for 
Christmas, I would put on one side of the 
split Towering Inferno. On the “B” side I 
would put Godfather II. Now Towering 
Inferno, at least from what most people 
feel right now, has a slight edge over God- 
father II, based on the so-called word — 
and unfortunately in this business, so 
much is predicated on ‘‘the word.”’ No one 
knows anything about it, nobody has seen 
these films, but there are rumors. The gut 
reaction now places those two at first and 
second positions, respectively; number 
three would probably be the Bond film 
because they’re always big. So maybe the 
Bond film would be on the side with God- 
father II, to help balance it off. And on the 
Towering Inferno side, you would get The 
Front Page, which looks less likely. And 
between Earthquake and Airport ’75, 
you'd give the nod to Earthquake. 

TBP: Why? 

GM: Because Airport’s a sequel, and se- 
quels tend to be not that strong. Now 
Freebie and the Bean, there have been 
good things said about it, but you don’t 
really know, that’s a big question mark. 
There’s a possibility that The Eiger Sanc- 
tion will .be available. That’s the Clint 
Eastwood movie that’s supposed to be 
very good. 

TBP: Who's directing it? 

GM: I don’t know offhand. [Eastwood is}. 
But I should know because these are the 
things you predicate your decisions on. 
You can only go by the cast, by the book, 
by who made it, past performances — 
Christmas pictures are traditionally a 90 
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percent blind bid. 











“T usually don’t watch 
other buyers. I usually have 
reactions to movies — I 
laugh, or I cry, or I get a 
hard-on ... A great many 
buyers really aren’t 
interested in movies, 
they’re not movie people. 
They'll occasionally fall 
asleep ...” 





Each distributor is allowed three blind 
bids a year, by law. Otherwise, they must 
show their films to you before your bid 
can be binding. Very often, you will get a 
bid letter that goes, ‘‘We are sorry that we 
cannot trade screen our picture at this 
time. However, we are inviting bids on 
such-and-such. The bids must be in by a 
certain date.” 

TBP: This is on top of the three they’re 
allowed? 

GM: Yes. So then they will say, “You 
have a 48-hour escape clause, however. 
We will screen the film for you, and you 
will have 48 business hours to cancel your 
bid after seeing the film. That way, they 
could show it to you one week before 
Christmas, in which case their 48-hour es- 
cape clause would be worthless. By then, 
there’s no other Christmas picture that 
you could buy. Eighty percent of the 
Christmas pictures are bought, at this 
point. 

TBP: Which ones aren’t bought? 

GM: The ones that are a little nervous, 
the ones that you’re not sure of. Front 
Page probably wouldn’t be bought, or 
Freebie and the Bean. The Disney film, 
Island at the Top of the World, generally 
goes to Disney customers. There are com- 
panies that go through the motions of bid- 
ding, but the ultimate winner of the bid is 
almost always their traditional 
customers. Disney is very strong in this 
respect; they'll almost always go to people 
who have played a lot of their product. 

United Artists doesn’t even bid in cer- 
tain situations, even though they’ve been 
taken to the Supreme Court on that. 
United Artists does not bid on their 
product in Boston; in Boston their 
product goes to Sack. Now there may be 
an instance where they. may go elsewhere. 
But UA generally will play one circuit, 
which assures them an outlet for all of 
their product. They will play all of their 
pictures, even their terrible pictures. 
TBP: Who took them to court? 

GM: I’m not really sure about that, but 
someone did do it and they lost. UA has a 
right to sell their pictures where they feel 
they can get the best revenue. 

TBP: Well, then, why doesn’t everyone 
do that? 

GM: I don’t know. 

TBP: Doesn’t Paramount have a similar 
arrangement with Redstone involving the 
Circle? 

GM: More or less, Redstone plays almost 
all of Paramount’s pictures. A Paramount 
picture will go to Redstone unless 
Redstone doesn’t want it. 

TBP: Why did the Circle miss out on Ser- 
pico? Did they just not want it, or were 
they committed to something else? — 
GM: They could not play Serpico because 
they were locked in with a firm deal on 
Jonathan Livingston Seagull at Christ- 
mas time. Now, no one knew at Christmas 
time that Jonathan Livingston Seagull 
wasn't going to go 18 or 20 weeks, which 
were the terms of the bid: If Paramount 
had accepted a bid which infringed on the 
terms of their Seagull bid, that would 
have put them in a very bad position. 
TBP: What was the picture that was 
offered to make up for Seagull? Was it 
Don’t Look Now, or did something play in 
between? 

GM: You got something. If you played 
Seagull and you dropped dead, you could 
get this other film. Generally, you were 
assured of the other film — I think it was 
Don't Look Now. I think that’s what went 
into the Circle as a replacement. And, of 
course, Redstone should have chosen Ser- 
pico. Anyone ‘can look back. 


* 


TBP: How many screens are you respon- 
sible for? 

GM: I book for 150 screens, but Esquire 
now has upwards of 300 screens, and I’m 
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Continued from page 3 
influential in the booking of 
some of these. 

TBP: What area do they cover? 
GM: From New Jersey to Maine. 
There are some in downtown 
New York City, in Pennsylvania, 
Milwaukee, Indiana. We own all 
of the ABC houses east of the 
Mississippi. 

TBP: How is taste in Bangor, 
Maine different from taste in 
Providence? 

GM: Well, it’s pretty obvious. 
And we don’t have a Bangor, we 
have an Agusta. I went to a 
screening today, and I saw The 
Gambler. Now people were very 
high on The Gambler, it’s a very 
interesting movie — Karel Reisz 
directed. But it’s two hours long, 
it’s depressing, it’s sophis- 
ticated, almost an art film. I 
think it would be very big in 


Boston, very big in New York,- 


fair in Providence, Rhode Island 
and almost worthless in 
Augusta, Maine. Now that’s just 
my opinion — I could be wrong, 
and I’ve been wrong before. But 
my whole job is predicated on 
the fact that I’m not wrong too 
many times. 


TBP: Tell me about the times 
you’ve been right. 

GM: OK, the times I’ve been 
right, I love to talk about. You 
can’t say that I was right about 
the Exorcist because everyone 
knew — or everyone felt — The 
Exorcist was going to be big. 


TBP: Has it turned out to be less 
than everyone expected? 

GM: Yes. It turned out to be a 
$10 million Mark of the Devil is 
what it turned out to be. It was 
huge to begin with and dropped 
precipitously. It’ll probably wind 
up doing $50 to $60 million, 
which is an awful lot of money 
but nowhere near what people 


thought it was going to do from 
the opening grosses. The God- 
father is twice as big as The Ex- 
orcist because it had far, far 
greater penetration of the 
market. The Exorcist had a 
relatively small, but very effec- 
tive penetration. 

So I can’t call The Exorcist 
much of a coup. The ones you’re 
really right about are the pic- 
tures you could buy ahead of 
time for not too much money 
because people weren’t high on 
them, the so-called “‘sleepers.”’ 
Of those, there are really very 
few. The most recent one, the 
most obvious one is American 
Graffiti. Saw that at a screening, 
bought it in Springfield, 
Massachusetts, where there’s a 
bidding situation and I must bid 
against Redstone, General 
Cinema, E.M. Loew’s and the 
Mann theaters. I won the film 
exclusive with a $5000 
guarantee. It ultimately grossed 
$200,000. 

TBP: Did these other people bid 
on it? 

GM: In some cases they did not 
even bother to bid on the film. In 
a great many cases they did not 
even bother to show up at the 
screening. And this is the 
problem: with an Exorcist, 
everyone is sort of warned or 
aware of the film. With 
American Graffiti, six months 
before it was released, people did 
not even come to the screening. 
This is the danger in allowing the 
so-called “‘word’’ to guide you as 
a booker-buyer. You’ve got to see 
every film, you've got to make up 
your mind. 

TBP: On things that turn out to 
be sleepers, is the advance word 
just nonexistent or can it be 
negative? 

GM: It’s usually nonexistent, 
very seldom do you get a 
negative word and then find out 
the picture is a great 
blockbuster. 

TBP: Take For Pete’s Sake. 
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What was the word on that? 
GM: That it was bad, and it was 
bad. 

TBP: Bad and it was going to be 
a hit, or just bad? 

GM: No one really knew, but it 
turned out to be moderately 
successful. You were all right to 
buy For Pete’s Sake — and I did 
buy it —-but it wasn’t any big 
coup. Butch Cassidy was a 
movie that people weren’t keen 
about, and I bought that. Easy 
Rider is an obvious example. But 
then I’ve bought pictures that I 
thought were going to be big. I 
also bought Sugarland Express 
this year — disaster. Charley 
Varrick, — a disaster. 

TBP: I thought that was part of 
a package with American Graf- 
fiti, though. 

GM: Well it was, at the time. 
But it was the opposite way — it 
was in order to buy Charley 
Varrick, in some places, you had 
to buy American Graffiti. Well, 
believe it or not, in places where 
I bid for both, I won American 
Graffiti but lost Charley Varrick, 
and the bid for Charley Varrick 
ran twice as high. But I would 
love to have won Charley Varrick 
because seeing it in a screening 
room, I thought it had a great 
deal of commercial potential. I 
thought Sugarland Express had 
it. Let’s see, what other big 
bloopers ... Bloody Mama, I 
thought it was going to be a big 
success, I loved it. Or Dillinger, I 
bought Dillinger and thought it 
was marvelous. But I didn’t lose 
too badly because it was 
American International and AIP 
doesn’t bid very stiff terms — 


you can get out of certain bids 


easily. 

The thing that you don’t know 
— even after looking at a film, 
and deciding that it is commer- 
cial, that it’s a good, that it’s go- 
ing to have a certain critical 
reaction — is how the studio 
feels about the film. You don’t 
have any idea what kind of cam- 


paign it’s going to be given, what 
kind of booking it’s going to 
receive. For instance, a New 
York opening is very important. 
And when you buy a film and 
find out that rather than going 
into a Cinema II with a class 
campaign, it is going to go 
saturation with only $50,000 
spent, you know you're nervous. 
You’re upset then, you’re in 
trouble. And this is what 
happened with Charley Varrick. 
Ballad of Cable Hogue, which I 
liked very much and I bought for 
Providence, wound up playing 
Providence before ever playing 
New York City. Never getting a 
review, it went saturation in Los 
Angeles drive-ins. So, obviously, 
the film was doomed, and it 
never. . . ; 

TBP: You have no control over 
that? 

GM: No, you have none. And 
you have no recourse. But very 
often bids don’t come due until 
after the New York opening, and 
in that case you immediately 
know what the situation is. 
TBP: If you have to bid on 
something too early, is that 
usually a sign of trouble? 

GM: Yes, exactly. But you 
always run the chance of hitting 
a Butch Cassidy or an American 
Graffiti. You never run that 
chance if you bid a movie after it 
opens in New York. Everyone in 
this business knows what the 
picture does the first hour at the 
box office. And from that, the 
entire United States — in fact, 
the entire world — is then pro- 
jected. 


“If a film has Robert 
Redford with his 
shirt off, I 
automatically buy it. 

I can’t help it, you 
know? It’s just one of 
those things.” 





* 


GM: In Boston, as an idea of 
what I book, I book everything 
from gay pornography to straight 
pornography, to black pictures 
at the Astor, to sort of classy 
movies at the Paris, sub-run 
movies at the Garden Cinema, 
cut-rate movies at the 
Symphony .... 
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ANNUAL 


SKI & TENNIS SHOW 


OCT.11-14, HYNES AUDITORIUM, BOSTON 


CO-SPONSORED BY THE BOSTON PHOENIX 
AND TYROLEAN SKI CLUB OF NEW ENGLAND 


® Exhibitions by the top names 
in tennis and skiing 

@ New equipment displays 

@ Free lessons 

@ Free prizes 








® Information on ski areas 
and tennis clubs 


@ Ski and tennis movies 
® Fashion shows 


= ad Clinics 




















Friday, October 11 
5-10 p.m. 

Saturday, October 12 
1 p.m. - midnight 
Sunday, October 13 
1 p.m. - 10 p.m. 
Monday, October 14 
1 - 9 p.m. 


75 a 


DISCOUNT 


This coupon entitles the bearer to a 75 cent discount on 
the price of admission to the 
ANNUAL SKI AND TENNIS SHOW 
October 11-14 at the 
Hynes Auditorium, Prudential Center, Boston 
Admission $3.00 With this coupon $2.25 


valid for one admission any show date 





THE FUTURE IS HERE: WEATHER REPORT. 


The critics always prophesied Similar respanses were awareness; Weather Report has 
that Weather Report would add echoed around the country reached their time; they've 
new dimensions to music. In a and the word and music spread. reached their audience. 


review of their last album, Now Weather Reports fourth 
Rolling Stone said, “They fuse album, titled “Mysterious 

rock and electronics into a Traveller’ has been released. 
music that is brilliantly innovative What has been unfolding fom oO 





EATHER REPORT'S 
STERIOUS TRAVELLER” 
COLUMBIA RECORDS ® 


and.accessible”’ their beginning is now in full AND TAPES 
See Weather Report Live at Symphony Hall, Sept. 27th 


Available at 3.57 
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Trysting with the Trolls 


Of pictures, prints and projectionists 


By David Rosenbaum 

When H.G. Wells’s time 
trayeler flung himself into the 
future, he found himself in a 
world divided between the Eloi 
and the Morlocks. The Eloi were 
children of the light. They were 
blond and beautiful, and they 
played all day long. At night 
they cowered in caves because it 
was then that the Morlocks 
emerged from their subterranean 
factories. The Morlocks were 
dark, ugly and squat, and they 
never had any fun. They slaved 
in Stygian corridors and kept the 
world running for the Eloi. 

In the film industry the Eloi 
are the actors, directors, 
producers and even the under 
assistant West and East coast 
promotion men. They frolic in 
the light of public adoration, 
creating and merchandising 
their impalpable visions. 
Meanwhile, the Morlocks are 
slaves to the Elois’ celluloid. 
They toil in the labs, in the ship- 
ping rooms and in the projection 
booths. And does anybody ever 
give them a thought? Well, yes 
and no. No, when everything 
goes well when the reels are roll- 
ing smoothly. Yes, when the 
screen goes dark, or the vision 
goes out of focus, or the film is 
scratchy, or the sound crackly. It 
is only when things go wrong 
that the Morlocks materialize, 
squinting into the unaccustomed 
glare of attention. 

I see a lot of films, for fun and 
for money. Most of the films I see 
seem to be out of focus, scratch- 
ed and generally fucked up. This 
disturbs me. Film is a 
photographic art. Siegfried 
Kracauer writes: “Film is uni- 
quely equipped to record and 
reveal physical reality and, 
hence, gravitates toward it.” 
Unless you’ve lost your glasses, 
you see “physical reality” in 
focus. And if you keep your 
glasses clean, the material world 
reveals itself without scratches. 
If you stay straight and sober, 
life has no missing frames. 
Granted, the camera eye is not 
as good a recording instrument 
as the biological ones we were 
born with, but there’s no good 
reason why an audience should 
plunk down good money for 
eyestrain. In order to find out 
why the films I see are generally 
in worse shape than the 
photographs I print in my 
cramped and primitive 


darkroom, I descended into the 
obscure meta-world of the 
cinema’s Morlocks. 

Ah, pity the poor projectionist. 
He sits like a troll in a dank, 
noisome room, peering through a 
dusty porthole at a distant 
screen. The projectionists I 
visited seemed starved for 
human contact. They gleefully 
exhibited their monstrous 
machines for my delectation and 
edification. I discovered Bill 
Lawler, 48 years a projectionist, 
contentedly painting the walls of 
his booth at the Cheri. He show- 
ed me his $30,000 Norelco pro- 
jector, seven-feet tall and 
powered by a carbon arc. He 
opened the projector’s gate and, 
holding my hand, gently pressed 
my fingers against the teeth that 
catch the film’s sprocket holes 
and propel it past the lens. He 
asked me to feel the difference 
between the 35mm rollers and 
the 70mm rollers. He held up the 
carbon rods that light the con- 
traption for my inspection. It 
was as if they were votive 
candles, and he were the high 
priest. 

A projectionist’s job involves a 
series of endlessly repeated 
procedures. The projectionist 
puts the first reel on the first 
projector and the second reel on 
the second. He starts the first 
projector, focuses, checks the 
sound level and waits. About two 
minutes before the reel ends, a 
warning bell sounds. The projec- 
tionist gets ready to make the 
change-over. All films are mark- 
ed with a circle on the upper 
right-hand side of the frame. 
When the projectionist sees that 
circle, which appears on screen 
for only a fraction of a second, he 
presses a foot pedal which starts 
the second projector (while the 
first goes black). That’s the 
changeover. (Bill told me that in 
the old days, Hollywood made 
sure to end reels on fade-ins or 
outs to make the change smooth 
and easy. Now, he said, reels 
sometime end in the middle vi 
shots, making the change-over 
difficult to effect.) The projec- 
tionist then takes the first reel 
off the projector, rewinds it, puts 
it away and places the third reel 
on the first projector. This 
process is repeated until the last 
reel is shown and the projec- 
tionist goes home. 

What can go wrong? Well, 
without a doubt, the only person 


in a poorer position to focus the 
film than the projectionist is the 
man who stands outside the door 
tearing tickets. The projectionist 
is miles from the screen. And, in 
seme cases, he’s watching a 
silent film. Roger Mintz, another 
projectionist at the Cheri, works 
in a booth where the old Century 
projector’s ventilation system 
makes such a racket that we had 
to shout to hear each other. So 
it’s not much fun for Roger to 
watch the film. In another booth 
at the Cheri, the projectionist 
was watching a Red Sox game on 
a portable TV. He complained to 
me about the set’s reception. I 
doubt if he ever checks the 
screen. When I went down into 
the theater, I saw him make a 
very sloppy changeover. 

At the Cinema 57, Herbert 
Nipson operates an automated 
booth with four projectors, two 
at each end of the room. Herb 
has to shuttle back and forth 





between the projectors, and even 
though the change-over is 
automatic, he has to set up and 
rewind double the usual amount 
of reels while keeping his eyes on 
two screens. Pity poor Herb. 


Every time the projector’s gate 
is opened, the lens may get jiggl- 
ed, and the “shoes” holding the 
film in place may loosen — all 
these things can affect the focus. 
The projectionist’s diligence, or 
lack of it, in watching his screen 
is an important factor in the 
quality of the image we see. But 
it is by no means the only factor. 
Ted Uzzle, projectionist at the 
Orson Welles, made me aware of 
some other problems affecting 
focus. 


Revival houses, like the Orson 
Welles, the Brattle, the Park 
Square and the Kenmore, have 
difficulties rarely encountered 
by first-run houses. Revival 
theaters often show films that 


yomuIesy PIAeg 


Changing Reels at the Beacon Hill: Just Watch for the Circle — If 


You Can Find It 


have been sitting in storage for 
years. When they come out of the 
can, they retain their flexure 
because of a phenomenon called 
“plastic memory.’’ When the 
print is run through the projec- 
tor, it swells in the middle of the 
frame. This distorts the image 
and disturbs the focus. 

The old films that these 
theaters show are occasionally 
composite prints. This means 
that the studio has assembled 
various copies of the film, cut 
them up and spliced together the 
best footage in order to create 
the new print. The tonal 
qualities in composite prints will 
often vary from sequence to se- 
quence. 

What else can affect focus? 
Ted complained about smoking 
in the theater. The smoke leaves 
nicotine stains on the screen, he 
said, impairing the reflective 
quality of its surface. The heat 
generated by the projector can 
cause an oil fog to coat the sur- 
face of the lens, making the focus 
soft and fuzzy. 

People who work closely with 
the corporal stuff of film have a 
savage love for it. Ted, 
demonstrating what happens to 
film after it is repeatedly expos- 
ed to the heat of the projector, 
tore off hunks of celluloid and 
shredded it into confetti. (‘‘See, 
brittle, like old toast,” he said.) 
Phil Lamport, a projectionist at 
the Beacon Hill, ripped off a foot 
of 70mm film leader to show me 
its beauty. (And it is beautiful — 
long, lean and sturdy. Because 
the individual frames are so 
large, 70mm film produces an 
image of exquisite clarity.) All 
the projectionists I spoke with 
agreed that the labs are not tur- 
ning out the kind of quality they 
used to. The acetate base of the 
film, they say, is not as substan- 
tial. The lacquer used to protect 
the emulsion is often unevenly 
applied. The wax, which is 
employed to lubricate the film, is 
sometimes spread too thickly 
When this happens, the wax 
rubs off on the rollers, attracts 
dirt and eventually scratches the 
print. 

Defects in the print are, of 
course, beyond the control of the 
projectionists. They can check 
their splices, clean their lenses, 
make sure that the film’s 
sprocket holes are not torn. But 
if the print is scratched and 
chewed up, there’s nothing they 
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(pronounced: AH-HI-YA KLAUSS) 
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MY MAWVHOOD CRIES OUT 
FOR SAVTA HELENA 








Greece is as close to your lips as a glass of SANTA HELENA WHITE 
WINE. Perfect for sipping, memorable at any occasion SANTA 
HELENA should be chilled before serving. 


Achaia-Clauss, Imported from Greece by Carillon importers, Ltd., New York, N.Y 10022 


BUT, MY AQREHOOD CRIES 
OUT FOR PLAIN OLD UATER. 





YOU CAN LEAD A HORSE 
TO WINE, BUT YOU CAN‘T 


MAKE HIM DRINK. 























can do. Accordingly, I traveled to 
the National Film Service 
warehouse in South Boston 
where all of New England’s films 
are, at one time or another, 
bivouacked. 

The Film Service 
flophouse for approximately 
20,000 films, from Alexander 
Nevsky to The Last of Sheila. 
Stanley Majorowski showed me 
around. Film cans, waiting to be 
shipped to Bangor and Brockton, 
litter the floor in dense profu- 
sion. In the rear they are stacked 
on shelves 12-feet high and hun- 
dreds of feet long. 

Every film from all the major* 
companies comes to the Film 
Service from the labs in New 
York and Hollywood. It is here 
that they are taken off their 
plastic cores and wound on 
metal reels for distribution 
throughout New England. After 
the films play in the theaters, 
they return to the Film Service 
to await further orders. While 
they wait, they are inspected — 
that is, some of them are. 

In a room off the main storage 
area, ten middle-aged women sit 
at tables equipped with electric 
take-up reels. The women wear 
white cloth gloves and run the 
films through their hands, look- 
ing for scratches and feeling for 
broken sprocket holes and un- 
even edges that might catch in 
the projector. One woman 
demonstrated her technique on 
Disney’s Castaway Cowboys. 
She ran the film switfly through 
her hand, stopping occasionally 
to trim a jagged edge. Once, she 
felt an uneven splice. “I could fix 
it,” she said, “but I like making 
my own.” She lopped off a foot of 
film from either side of the splice 
and sealed a new one, lickety- 
split. I asked her if an audience 
might notice the missing footage. 
“Aw,” she replied, “they might 
miss a word, that’s all.” 

Every major film company 
signs a contract with National 
Film Service specifying how 
often their films are to be in- 
spected. Anna Duca, the leading 
lady in the inspection room, in- 
formed me that only two com- 
panies pay for 100 percent in- 
spection — Buena Vista, better 


is a 


known as Walt Disney, and the 
American Film Theatre. Warner 
Brothers pays for 75 percent in- 
spection, Columbia 50 percent, 
Paramount 25 to 50 percent, and 
United Artists and 20th Century 
Fox only 25 percent. This means 
that, ideally, only one in four 
UA or Fox prints are inspected. 
However, since the inspection of 
individual prints is done ran- 
domly, a UA or Fox print stands 
a good chance of never being in- 
spected. Conversely, every time 
a Disney print comes into the 
building, it is inspected and 
“rated” before being sent out to 
a theater. 

Prints are rated one through 
five: ‘“‘one”’ is excellent “two” is 
lightly scratched ‘“‘three’’ is 
heavily scratched “‘four’’ is all 
messed up and “five” is called 
‘“junk.”” Anne Duca keeps a file 
that contains the history and in- 
spection rating of every film that 
passes through her office. I 
glanced at her cards and noticed 
that the prints of Dr. Zhivago 
now circulating are veritable an- 
tiques. Some prints have been 
showing at more than 20 
different theaters. The print now 
playing in Boston was rated No. 
3, heavily scratched. 

The Film Service will only 
junk a film if it can’t be run 
through a projector. They did, 
however, junk a copy of The 
Godfather that could have made 
it. They made an exception in 
this case because the print was 
missing 440 feet of film, a 
quarter of a reel or five minutes. 

These ratings are a service. A 
theater manager can, if he wants 
to, play and charge for a No. 4- 
rated print. It’s up to him. But it 
could also be up to you. 

If people are willing to pay for 
rotten prints, theater managers 
will continue to run them. And 
why not? A movie theater is an 
expensive proposition. Projectors 
are expensive; the cheapest will 
go for $15,000 — and that’s 
without lamp, lens or sound. 
Lenses are expensive. A35 mm 
will cost from $250 to $500. A 
cinemascope lens costs from $400 
to $750. If a lens becomes soft, 
why should the theater shell out 
for a new one? Projectionists 





Gathers Film Cans 


have a fine contempt for the 
public’s ability to discriminate 
between a clear and a fuzzy pic- 
ture. Face it: the movie-going 
public generally acts like sheep, 
and sheep get shorn. It’s as sim- 
ple as that. 

What can you, Mr. or Ms. 
Movie-goer, do about it? Here’s 
a few suggestions: 

BITCH! You paid your 
money. You deserve good prints. 
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You deserve fine focus. Bitch to 
the theater manager bitch to the 
people sitting next to you call up 
the theatre owner (preferably in 
the wee hours of the morning). 
Demand your money back if the 
print is streaked, scratchy or 
smeared. 

Next don’t bitch. Don’t bitch 
about paying an extra 50 cents 
for six-track stereo or 70mm 
film. The technology exists to 



























































A Lady Troll (top) at the National Film Service Checks for Scratches, While a Boy Troll (bottom) 


give you better images and 
better sound reproduction than 
you could imagine. But it’s ex- 
pensive. Why should a theater 
lay out $2000 for a great sound 
system if people stay away in 
droves? 

Finally, I think that projec- 
tionists should be issued 
binoculars when they enter their 
booths. I would call that a 
modest proposal. 
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SBLI. It’s nota word. It’s an idea. Just about 
the lowest cost five-year renewable term or 
straight life insurance you can buy any- 
where. Savings Bank Life Insurance. 
Cambridgeport Savings Bank. 

689 Mass. Ave. in Central Square. 


Call 864-5271 
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SENSITIVITY 
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1918 BEACON ST e 


OPTICIANS 





VISION HOUSE 


THE OPTICIANS WITH 1000 FRAMES ON DISPLAY 


METAL 
FRAMES 
REPAIRED 
& SOLDERED 
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PHOTO GRAY 
PHOTO SUN 


JelsProro BROWN 


AT CLEVELAND CIRCLE 
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Thirty Proof. 


ALKSHAKE 





It’s the cocktail making the scene. Igloo Sombrero. 
Rich coffee liqueur made from freshly roasted coffee 
beans blended with milk. Here’s the pre-mixed treat 


you pour over ice.. 


. right from the bottle. And the 


bottle is a full quart so it lasts longer. An icy cold 
Igloo. Is there any other way? 


sD Imported by Park, Benziger & Co., Inc., N.Y. 
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TEL. 864-2324 
jp Rmeed Drivers Are Good Driv 


Yes, there isa 
Garber Auto School 

in Cambridge. 

We’re at 1230 Mass. Ave. 


(2nd Floor — One block from Harvard Square) 


We've been teaching driving for over 40 
years. All around Boston. We teach the 
young and the old, and specialize in teaching 
timid drivers. You are taught by professionals 
in dual-control air-conditioned cars. Free 
door-to-door service. You can learn to drive 
quicker than you think. Find out, by visiting 
our office today. 


Learn to Drive Now Special 


introductory 
Offer 


+10. 


DRIVER-ED COURSES 
START FREQUENTLY 
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Continued from page 4 

TBP: Have you got any par- 
ticular weak spot when it comes 
to your own taste? Are there cer- 
tain kinds of films that you just 
can’t gauge very well? 

GM: I think everyone has, yeah. 
If a film has Robert Redford with 
his shirt off, I automatically buy 
it. I can’t help it, you know? It’s 
just one of those things. I bought 
Little Fauss and Big Halsy, 
because. . .yeah, I did, oh I did. I 
bought Little Fauss and Big 
Halsy. Well, there you go. 

I think you’ve got to have some 
weakness. There’s got to be some 
element where your personal 
tastes come into the situation. 
TBP: How good are you on, say, 
black pictures as opposed to por- 
nography? 

GM: Oh, I’m pretty good. And 
black pictures, so far, you don’t 
have to be that discriminating. 
There’s a certain level of what 
black pictures will do, regardless 
of whether they’re good or bad or 
indifferent. 

TBP: Doesn’t it matter to some 
extent where they’re playing? 
GM: Yes, it does. 

TBP: What are the good houses 
for black pictures? 

GM: Well, the Astor is very 
good. 

TBP: How does the Astor com- 
pare with the Gary or the Saxon? 
GM: The Gary and the Saxon 
have a slight edge over the Astor 
because Sack has more product 
available to him than we do. He 
has more clout with the com- 
panies, and the companies who 
have black pictures also have 
very important prestige pictures 
which Sack will showcase for 
them. However, the downtown 
houses — not only Sack, but all 
the downtown houses — have 
become less important in 
Boston. 

TBP: How much has Sack’s 
clout been diminished? 

GM: It’s been diminished. At 
one time, he could pretty much 
dictate what happened in the ci- 
ty. At this point, with Redstone’s 
perimeter houses and the Circle, 
with General Cinema’s 
perimeter houses and with 
Walter Reade to a lesser degree, 
his clout has been diminished. 
And this is not unusual, this has 
happened all over the United 
States. The downtown areas 
have gone to black and sex and 
action, and the so-called “‘class”’ 
movies have gone out to the sub- 
urbs. This has been held back in 
Boston because I think Boston 
has a more viable downtown life; 
it’s a more viable city to live in. 
But, unfortunately, it’s happen- 
ing here too. 

TBP: Our film supplement two 
years ago included a long inter- 
view with Ben Sack in which he 
said this could never happen 
here, that you’d always be safe 
walking into a Sack theater. 


GM: Forget it. They’re safe, but 
you walk into a Sack theater and 
your feet can stick to the floor. I 
shouldn’t say that, but they do. 

It is happening here in Boston. 
For instance, Poseidon Adven- 
ture had its worst downtown 
engagement here of anyplace in 
the United States. It played the 
Savoy. That’s Entertain- 
ment had one of its worst 
engagements in the United 
States. These are primarily mid- 
dle class suburban movies play- 
ing exclusively in an area where 
middle class suburban people 
will not come. They hoped that 
the 57 would draw these people, 
but unfortunately it hasn’t. 


TBP: Then why do these films 
wind up there? 

GM: Well, he has certain com- 
mitments from certain com- 
panies, but they are rapidly 
deserting him. For instance, 
Earthquake, which is certainly 
a Poseidon Adventure/That’s 
Entertainment kind of movie 
from what we can gather, will 
play exclusive first-run in 





Framingham. It will not have a 
downtown house in Boston. 
That’s right, and that’s the first 
time. 

TBP: Why not Framingham 
plus other suburbs? 

GM: Because they wanted an ex- 
clusive house, and this is where 
it’s going. And . . . the seats are 
going to vibrate. They are! 
They’re going to wire the seats, 
the whole place will shake — it’ll 
be a big goof. It’s going to be 
tremendous. And they’re not go- 
ing to go around wiring all over 
the suburbs. 

Another disaster picture is 
Juggernaut. Juggernaut is a 
Richard Lester picture about a 
boat that is threatened by 
someone who’s going to blow it 
up unless a ransom is paid. No 
one’s seen it. Now they have re- 
quested dates on September 25. 
On that date they are going with 
something that’s relatively new. 
They’re going to use national 
advertising — there are two films 
this fall that are going to be 
nationally advertised, The Trial 
of Billy Jack and Juggernaut, 
and Juggernaut’s going to be the 
first one. Now The Trial of Billy 
Jack is going to come out in 
November, and if you win the 
bid on that, Taylor-Laughlin are 
distributing it themselves. They 
claim they are going to spend $2 
million on national advertising.’ 
So this means instead of going 
into each individual city, buying 
certain time and so on, they’ll be 
able to go on The Tonight Show. 
They'll be able to buy prime 
time on, say, The Mary Tyler 
Moore Show for a movie. That 
has been unheard of. 

TBP: What if it works? 

GM: If it works, it could 
revolutionize the way pictures 
are released. And, unfortunately, 
it would make this more and 
more of a boom or bust business. 
TBP: And more like television. 
GM: That’s right. Because you 
must play the film at a certain 
time. So you must have 2,000 or 
3,000 prints available 
throughout the country. It must 
open at all these houses almost 
before it has any kind of critical 
or public reaction. 

TBP: Is it worth the expense of 
making 3,000 prints, instead of 
just starting in a few dozen ma- 
jor cities? 

GM: Oh yes, it’s worth it if it’s a 
big hit. But, of course, you’re 
taking a tremendous risk — 
everyone, the exhibitor, the dis- 
tributor. 

TBP: Would you like to see it 
work? 

GM: No, not really. There would 
be no such thing as a little movie 
any more. There would be no 
such thing as a Harold and 
Maude ever, or a King of Hearts. 
TBP: That would be OK. 

GM: That would be OK. Oh, 
well! But would it be, really? 
You would then have movies 
based on the taste of The Mary 
Tyler Moore Show, which is 
pretty nice — I love Mary Tyler 
Moore. But they would have to 
appeal to that many people. And 
you'd find people less likély to 
take the risks. 

TBP: How many risks do the 
major studios take now? 

GM: Oh, it’s not so bad. You 
still have people like Karel Reisz 
making The Gambler, or Robert 
Altman making California Split, 
which may not seem terribly ar- 
tistically adventurous to us right 
now. But it would seem very far 
out if everything else were 
Juggernaut and Earthquake. 
TBP: With a half-dozen big- 
budget disaster pictures coming 
out at the same time, how in the 
world can you tell the difference, 
bidding blind? How do you make 
those decisions? 

GM: You just go by instinct. You 
just say, “Well, Towering Infer- 
no has Paul Newman, Steve 
McQueen, William Holden, Lee 
Remick, Robert Wagner, Fred 
Astaire, Jennifer Jones. I think 
that’s going to be bigger than 
Charlton Heston and Ava 
Gardner in Earthquake. But 
maybe vibrating seats equals one 











“There is absolutely 
nothing that we 
wouldn’t play, if 


what they were 
buying. We opened 
a movie in New 
York City called P, 
and P is exactly that 
— it’s about two 
women pissing on a 
guy. It did rather 
well, actually.” 


David Krathwohi 


Paul Newman — you know? 
Does a vibrating seat equal Paul 
Newman? I mean, who knows? 
It’s all how you feel about it. Per- 
sonally, I’m still turned on by 
Paul Newman and Steve 
McQueen rather than a 
vibrating seat. But I could be 
wrong, and I could be misjudging 
the American public. 
* 


GM: Very often, a company will 
not trade screen a movie just for 
buyers — and this is particularly 
true of a comedy. They’re 
desperately afraid that you 
aren’t going to laugh, there won’t 
be any reaction, there won’t be 
any rapport. I’m sure if they’d 
ever screened American Graffiti 
with an audience, the bids would 
have been very high because it 
was an ‘‘audience picture,”’ 
quote unquote. Sometimes 
that’s good, sometimes it’s bad. 
Sometimes they feel that the 
critics are going to hate it, but 
people will love it. Pete ’n’ Tillie 
was this kind of movie. 

TBP: This sounds very much 
like the large media campaign 
strategy in that whether it’s 
grassroots word-of-mouth via ad- 
vance screenings or publicity 
aimed at a grassroots audience, 
the target is the same. And, in 
either case, they side step the 
dangers of New York elitism and 
lessen the influence of critics. 
GM: Right, they’re trying to do 





someone would buy a 
ticket for it and knew 





that. They did that thing with 
Dirty Mary, Crazy Larry, which 
was essentially a bad movie. 
When I saw it, my first reaction 
was, “I’m not going to book this, 
this is terrible.” And yet when I 
heard about the campaign they 
were going to mount, I saw how 
effectively the movie could be 
presented. I bought it 
everywhere, and Dirty Mary, 
Crazy Larry is a much bigger 
grosser than Sugarland Express. 

Now Sugarland could have 
been exploited the way Dirty 
Mary was. It had all of the in- 
gredients — cars, action, sen- 
timentality. It had everything 
going for it in spades, more than 
Dirty Mary. But they didn’t sell 
it that way. They sold it as a 
straight, regular kind of movie. 
The ads said Goldie Hawn, 
Sugarland Express — it looked 
like a frothy comedy, you had no 
idea what was going on. They 
didn’t want to saturate it; they 
felt that was selling the picture 
short. There’s always that 
decision: they can say, ‘We're 
going to saturate the movie and 
make a lot of money,” or they 
can say, ‘““We’re going to go for 
the class route and make a lot 
more money.” If they try for the 
class route and then fail, there’s 
very few times where they can 
say, ‘‘OK, now we’ll try 
saturation.”’ 

TBP: With The Last American 
Hero, couldn’t they have tried 
that? 
GM: Oh, they certainly could 
have. But they didn’t. They 
thought it was a lead pipe cinch 
for Southern bookings. But it did 
OK, though it didn’t do as well 
as they hoped. And then they 
said, “If it doesn’t do it down 
South with a campaign, it’s not 
going to do it anywhere.”’ And 
then they just sold the picture 
off. 
TBP: It won the Best Actor prize 
at the Atlanta Film Festival. 
GM: Well, it didn’t help. That’s 
the other thing: if it has Beau 
Bridges, I buy the picture too. 
TBP: Jeff. 
GM: Jeff! I’m sorry, Jeff — Beau 
too, but Jeff primarily. Now if 
they ever come out with a pic- 
ture with Jeff Bridges and 
Robert Redford, I will not go. I'll 
have to send someone else. 

* 
GM: We will often test cam- 
paigns without having pictures. 
We have a distributing com- 
pany, Hallmark, and we will 
take a campaign that we think is 
very effective. Now rather than 
going to the expense of buying a 
movie and then trying to devise a 
campaign and hoping that the 
money we've risked in buying 
the film is going to bail us out, 
we will concoct a campaign, 
open it somewhere — in a drive- 
in, possibly — and use a film 
that has not been shown very 
much that more or less conforms 
to the campaign that we’ve 
devised. Then, if it’s successful, 
we will go out and purchase a 
movie that more or less 
represents the campaign that 
we've used. 

For instance, we played a 
movie called Teenage Runaways 
in several spots in New England. 
Now there is no such movie as 
Teenage Runaways. The movie 
that we used was four years old 
and had a very limited release by 
an independent company — it 
had Charlotte Rampling and 
Bruce Dern. I rented it for a flat 
sum of $50, we then put our title 
on it, spent a large amount of 
money on the campaign, and we 
had a big success. 

TBP: A title alone is enough to 
do business? 

GM: There were graphics too. 
TBP: A photograph? 

GM: Yeah, a photograph of 
someone who does not even 
appear in the movie. We just 
made up this whole thing. And 
the whole thing does business 
when we open it, and then we 
know we can go out and get 
another picture. Just as we 
decided that since Animal Lover 
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ARE YOU WILLING TO 
RISK NOTHING FOR A 


GREAT NIGHT'S SLEEP? 


If you’ve ever considered buying a waterbed the one thing that’s 
probably hung you up the most is what it’s going to be like night after 
night after night. At Fluid Dynamics we feel that our Waterbed system 
will give you the most comfortable and pleasurable bedtime ex- 
periences you've ever had and we’re willing to let you try it for 14 days 
with no risk - for free. Simply select any one of our many systems, 
sleep:on it for two weeks, and if you’re not completely satisfied, we'll 
refund your money in full. This offer is valid for all waterbed systems 
including our fall special. 
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Whatever you choose to call it, a well made heated “Waterbed” 
system is the most natural, comfortable sleeping surface ever created, 
except perhaps for your mother’s womb. A waterbed gives uniform 
support to your entire body and creates less than half the pressure of a 
conventional mattress on your circulatory system, minimizing tossing 
and turning, except when you want to toss and turn. And with our UL 
approved heating system, a waterbed will radiate therapeutic warmth 
to soothe and relax your entire body. 

Fluid Dynamic Waterbed systems are available in a wide range of 
styles and prices start at only $89 complete with mattress, liner and 
frame. Our waterbeds are made from the finest available materials so 
we can afford to offer you the best guarantees. Because we do our 
own manufacturing we can give you the lowest price. And most impor- 
tantly at Fluid Dynamics you'll find friendly and knowledgeable 
salespeople who can help you select the waterbed system which best 
suits “gl needs with no pressure and no hypes. We also service what 
we sell. 





STUDENT SPECIAL 


King or Queen size waterbed, including: 
2” x 10” stained kiln dried frame 
safety seal mattress with a 10 year warranty 


i the most sophisticated heating system available 
fitted vinyl liner plus free 


delivery in Greater Boston and 3 months 
free storage over next summer. 











fluid dynamics 


THE PROFESSIONAL WATERBED PEOPLE. 


99 Mount Aubum Street 
Harvard Square e Cambridge 


Tel. 661—1559 e Mon. thru Sat. 10 to 7 e Thurs. til 9 
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SKIERS 
Beat inflation - Join a Ski 
Lodge - $85.00 and up - 
whole season - Cail Maiden 
322-4666 or 603-383-6388 or 
write J. Butler, Box 47, 
Jackson, N.H. 03846 


CO-OP GARAGE 


cy 

3 q Complete Foreign Car Repairs 

¢@ * VW & VOLVO SPECIALISTS 
ame Established — 1970 


14 Rear Calvin Rd., Watertown (10 min. from Harvard Square) 


HI-FI 
REPAIRS 


ARKAY Hi-Fi LAB, Est. 1959 
68 Watertown Street, (Rt. 16) 
Off Watertown Square 924-106 























FOREIGN CAR 
SPE CIAL ISTS 


Kosta Sunoco 
1246 Dorchester 
436-7155 


Ave 





e ‘py MOTORCYCLES 


\S, of cambridge 
ar 96 MASS AVE 00:5378 


DAY SERVICE EUROPEAN DELIVERY 


parkway ¢ycle 








@ Es FOREIGN AUTO ° 


281 Broadway, Cambridge 492-3638 
Corner Elim & Broadway 
British trained mechanics on duty 


Road Service Available Hours: Mon.—Sat. 7 AM—6 PM 


We do complete Foreign auto repairs. 
specializing in MG’s. Austins. Triumphs. Jaguars. 
Austin-Healys. and all Englishears. Check itout! 





. eemgpenner 
DO IT YOURSELF 
URETHANE FOAM 


Prime quality new polyurethane foam 
Firm, smooth, oderless, non-allergenic, 
mothproof and mildew resistant. For 
home, station waion, trailer, boat and 
camper 











Confidential & 
Accurate Results 
in 2 Hours 


500 


Bay State 
Medical 
Laboratories 


1031 Beacon Street 
Brookline Mass. 
‘ 566-7272 2 / 
Every 
Thursday Night 


SIN. 
8.50 
10.00 


4IN. 
10.25 
12.75 


Bench 24x75 
Cot 30x75 
Twin 39x75 13.50 16.50 
Full 54x75 18.00 22.00 


For estimates on other sizes and 
thickness to order in rubber or urethane 
send finished dimensions 


NOW AVAILABLE 


CUSTOM COVERING 
ANDSTITCHING 


NATIONAL FOAM 
& RUBBER CO., INC. 
394 Atlantic Ave., Boston 02214 
Telephone 542-7982 























122 HARVARD AV./ALLSTON, MA /254.9342 
822 BEACON ST /BOSTON. MA. / 262 4689 
33 MASS AVE 


*While Father’s first 
is under construction 
now’s the time to visit 
one of the other Father's. 


300 MASS. AVE. /CAMBRIDGE /661 3394 


PATHER'S 
five 


at MARLBORO ’BOS TON ‘247 8096 








FOREIGN CAR 
SPECIALISTS 


EURAUTO SPORTS 
CENTER, INC. 
776-7649 


One stop for any problems: 
--Parts--Service--Gody Work-- 
Nebuild engines, transm., carb., 
starters, gen., alter. 
--install radio--Fix all electrical 
mechanical problems. 
--Welding service 
SUPERSPRINT EXHAUST 
VEITH TIRES 


ALL WORK GUARANTFED 
FREE ESTIMATES 


508 SOMERVILLE AVE. 
SOMERVILLE, MASS. 











ING 
YOUR 
BODY 


TO 


AUT BODY 
orel OURS Ss 2. 
painting body work 
foreign cars our specialty 


432 Green St., Cambridge 


Behind the Central Square YMCA 


Call 547.4564 























REE EEKERE REE S 


2 BIG PICTURE 


from negatives, snapshots, slides, 
and small printed things 


AA 


134 Mt. Auburn St. 
Cambridge 547-9754 


RRR 


« dry mounting 
+ fast service 
+ $3 and up 
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Turtle Neck 


Jerseys $3.98 


Flannel Shirts 


$4.98 


White Carpenter 


Pants $8.95 


Green Fatigue 
Pants $6 95 


Levis - Lees 
Wrangler 
Blue Denim Overalls 


Central War 


Surplus 


433 MASS. AVE. 
ENTRAL SQUARE 
CAMBRIDGE 








Continued from page 9 


is doing business, we seriously 
considered buying another 
animal sex movie. And we have 
seriously considered titles, such 
as Animal Smackers, Love with 
The Proper Animal, My Lover, 
My Pet, Dog Eat Dog: A Plain 
Girl and her Canine. 

TBP: Once you know Teenage 
Runaways is going to be a 
success and you’re ready to buy a 
picture, what do you buy? 
GM: We'll go to Europe, or some 
independent in the United 
States will come to us and want 
to sell outright a film that has 
not been released. 

TBP: Why can’t you just buy 
the one you used in the first 
place? 

GM: Because most major com- 
panies, even independents ... 
MGM had a picture that we 
wanted to buy that I liked very, 
very much. It had maybe 100 
play dates all over the United 
States, but it was a brilliant 
movie — Paul Bartel’s Private 
Parts. It’s fantastic, absolutely 
fantastic. However, MGM 
decided, .when they had its 
previews, that the movie was no 
good. They then went into 
saturation, and the film did not 
do that well. After that, as far as 
they’re concerned, the film is 
zilch. Now, even if we went to 
them and said, “Look, we’ll bail 
you out, we'll buy the rights, 
we'll give you $200,000, we can 
do something with it’”» — Metro 
will, at that point, be em- 
barrassed. If some hole-in-the- 
wall company in Boston took one 
of their pictures, which they had 
bought from a producer — well 
that producer isn’t going to go to 
Metro next time. He’s going to 
say, “You’re jerks, I'll find 
someone like Hallmark to release 
my picture.”’ So that it was a 
case where they would not even 
sell it to us. You could rent it for 
$50 a week, any place you 
wanted. 

TBP: Why didn’t they re-release 
it with the Teenage Runaways 
campaign? 

GM: Because someone who is 
making $250,000 a year said that 
this picture is a failure. Now it is 
just as important for that person 
to be right about failures as it is 
to be right about hits. And there 
are times when a picture will 
deliberately be destroyed 
because some executive has said 
it will not sell. 


* 
TBP: Two years ago, it used to 
be fairly common to hear that a 
certain picture was already 
booked for six months later, 
although you’d always hear these 
things unofficially. But that 
doesn’t seem to be happening so 
much any more. 
GM: That’s because of the com- 
petition involved. At one point, 
there weren’t as many outlets as 
there could have been for film in 
Boston. Now, there are far more 
outlets. And Sack’s hold has 
been weakened because the 
downtown box office has been 
less, and because there are other 
choices. Take General Cinema, 
for example. They were the first 
to have this so-called suburban 
ring of houses. Now they have 
been bidding for first-run 
product, and they’ve been get- 
ting some first runs. But general- 
ly, they take the inferior first-run 
product, even though they have 
very good houses. Part of that is 
that they just would not pay the 
very high terms that Sack would, 
and they weren’t as aggressive. 
TBP: Why not? 
GM: Well, they’re a very, very 
big outfit, and they must con- 
stantly be on guard against being 
termed a monopoly. They have 
the second to third largest group 
of movie houses in the United 
States. Like General Motors will 
give AMC their patent for an 
automatic transmission just so 
they will not be hit with anti- 
trust suits, General Cinema is 
not out to annihilate competi- 
tion. 
TBP: Do you think the 
reputations of theaters like the 


ee chant © ewan 


“Sugarland could 
have been exploited 
the way Dirty Mar 
was. It had all of the 
ingredients — cars, 
action, sentimentality 
... but they didn’t 
sell it that way ... 
The ads said Goldie 
Hawn, Sugarland 
Express — it looked 
like a frothy comedy, 
you had no idea what 
was going on.” 


David Krathwohi 


Charles and the Circle and the 
Abbey have picked up because 
Sack’s is in decline, or is it the 
other way around? 
GM: Actually, I think the 
Abbey’s reputation is shot to 
hell. The Abbey hasn’t been able 
to get a picture or prove they can 
gross a picture. In fact, the 
rumor is the Abbey may be going 
into a repertory arrangement. 
But the Abbey is owned by 
Loew’s, which is a very powerful 
chain. They control fabulously 
big-grossing houses in New York 
City; they exert an awful lot of 
influence. So they can force the 
companies to give them pictures 
in inferior situations. But the 
Abbey has become such a poor 
grossing house ... and no one 
really knows why. The person 
who had the Abbey sold out at 
the ideal time. They lucked out 
with Romeo and Juliet, did 
fabulous business when no one 
else wanted the picture, and 
then sold the house to a large 
chain. The chain is booked out of 
New York City, and you have 
this long-distance booking, 
which is always dangerous. 
Now the Walter Reade houses 
are in a much better position. 
Walter Reade has a very, very 
important New York outlet — 
again, this has become very im- 
portant. They’re being very 
aggressive about their New York 
openings, saying, “Sure I'll open 
the picture in New York, but I 
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must have it in Boston too.” And 
the big Charles is a very 
beautiful house and can gross a 
lot of money. The other two 
Charleses, I think, are sort of 
lousy, and the Plaza is a com- 
plete disaster area. Also, Walter 
Reade can offer more attractive 
advertising terms, and often that 
can swing the difference with the 
distributor. 

TBP: In our interview with Sack 
two years ago, he talked about 
the fact that there were certain 
things he just would not play; he 
mentioned having made cuts in 
Sweet Sweetback’s Baadasss 
Song. 

GM: That’s ridiculous. He was 
ready and willing to play Deep 
Throat, and if he hadn’t been 
stopped by the government of- 
ficials, he would have gone 
ahead with it. He will play 
anything that does business. 
TBP: But that wasn’t even my 
question. My question is whether 
there’s anything that you would 
balk at. 

GM: No, there is absolutely 
nothing that we wouldn’t play, if 
someone would buy a ticket for it 
and knew what they were buy- 
ing. We opened a movie in New 
York City called P, and P is ex- 
actly that — it’s about two 
women pissing on a guy. It did 
rather well, actually. 

I don’t think there’s anything 
that I have the right to say I 
would not play, if there is an 
audience. We’ll play things that 
I personally don’t like, or there’ll 
be movies I love that — in fact, I 
went to a screening once with a 
group of friends and Ben Sack 
was there. It was Savage 
Messiah. Ben Sack was looking 
at the film, and my friends and I 
were in the front of the screening 
room. He was in the back. My 
friends and I loved it, we laughed 
and applauded and had a great 
time. And Sack, at that point, 
literally had to bid for the pic- 
ture because Walter Reade had 
entered a certain bid. He didn’t 
like it, but we were laughing so 
much he figured “if that weirdo 
and his friends like it, there must 
be something in it.’’ So he bid on 
it, and, of course, it was a dis- 
aster. He really got stuck with it. 
Now every time he sees my boss 
he says, “You owe me $25,000 
because that guy you've got 
working for you thought Savage 
Messiah was great.’ Well, I 
thought it was great, but I never 
booked it anyplace. 

TBP: Are you ever influenced by 
audience reaction? 

GM: Oh yeah, you can’t help but 
have some doubt about your own 
response sometimes. But too 
many times you'll come out of a 
screening room, and there’ll be a 
bunch of guys waiting for 
someone to say, ‘‘Whaddaya 
think of that one? Interesting?” 
They’re all waiting to pick each 
other’s brains; they’re all afraid 
to say something unpopular. I 
saw The Longest Yard, which 
was touted as Paramount’s big 
picture, and I’m sitting there, 
and for the last half I didn’t 
know what was going on. I didn’t 
understand it. And then I started 
to go to sleep. So I came out of 
there, and all these guys came 
out saying, “Hey, that was one 
great movie.”’ And I said I didn’t 
know what was going on. And 
they all looked at me and said, 
“Oh, you’re stupid, whatta you 
know, you're a fag, what do you 
know about football? Don’t pay 
any attention to him, he knows 
from Savage Messiah but don’t 
think of him when it comes to 
the The Longest Yard.” Well, 
the movie opened, and it 
dropped dead. 

TBP: Can you tell anything 
from watching the other buyers? 
GM: No, I usually don’t watch 
other buyers. But I usually have 


reactions to movies — I laugh, or | ' 


I cry, or I get a hard-on. That’s 
more or less how I judge how 
things work out. 

And a great many buyers real- 
ly aren't interested in movies, 
they're not movie people. They'll 
occasionally fall asleep, that sort 
of thing. 
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fapartments 
Unlimited 


We are here to 
help you find 


SPECIALIZING IN UNDER 25 & OUT OF 
STATE DRIVERS 
RATES & INFO GLADLY GIVEN BY PHONE 
ELY KAPLANSKY INSURANCE AGENCY 
437 HARVARD ST. BROOKLINE - 738-5400 


—AUTO INSURANCE |] 














decent apartments in 
Brighton — Allston - 
Back Bay. No Fee. 
Call 254-3486 


\ or 254-3489. 











The Bicycle Peddler 
has 


RALEIGH 





pregnancy testing 


STATE APPROVED 
clinically proved, highest accuracy, confidential, 
no referral needed, fee $8, results in 2 hours 


premarital blood tests 


certificate approved all states 


ABC labs/5369600 


Kenmore Medical Building at Kenmore Sq. Subway entrance 
636 Beacon St., Boston, Massachusetts 








bicycles 


832 Commonwealth Ave. 731-3550 
Boston, Mass. OPEN SUNDAYS 
CLOSED THURS. 


























Beautiful Young Ladies Will Pamper You Breathless At 








|e NEVER BE BORED FOR THE REST OF YOUR LIFEe| 


~ 
= ALONE ys 
res 
. ON SATURDAY NIGHT® 
: AND TOO i 
«PROUD TO ADMIT IT?z 
L Let’s face it, dating bars are passe, and computer dating services ~ 
w have been known to provide disastrous mismatings. There’s got »x 
= to be an answer and now finally there is. S 
“THE SOCIAL REGISTER! 
= Our purpose is to unite people of similar interests. This means = 
| | that our function is not limited to a dating service but includes ™ 
& social encounters for companions. Check out these features: : 
© e unlimited 24 hour service fa 
@ amonthly magazine with a profile of every member. 4 
- @ no telephone numbers or names given out. l 
a e a low $10 fee for three months service = 
& Call 24 hours for special application and brochure 7 
"THE SOCIALREGISTER'- <x 
Is 510 Commonwealth Ave. = 
os Kenmore Square 2. 
g Call 247-1112 3 
| e NEVER BE BORED FOR THE REST OF YOUR LIFE e | 

















1 aula thane Enjoy the pleasures of an imperial body 73 cnet Oe 

(617/944-7469 massage. Large authentic rock sauna MANCHESTER. NH 

8 Awport Piaze room, Eucalyptus decongestant chamber (603)669-0183 

WARWICK, Rt infrared lamps to soothe nerves, Miami: NOW OPEN IN PEABODY 

(401) 738-4650 sun rooms, whirlpool featuring thera- NEWBURY PLAZA REAR 

. tic mas: and free retreshmen RT. 1, PEABODY. MASS 
Try The Ultimate yas Gusaaee ace etreshments FOR APPOINTMENT 535.4999 
Session FOR INFORMATION 535.4804 
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“Boston's 








Arty Navy Storé 





601 Washington St.,Boston 


426-6588 
557 Boylston St.,Copley Square 


536-2433 





! 


ae 
[camping supplies e sleeping 
; bags e duffel bags e back. 
packs @ navy pea coats e 
Air Force parkas e 13 but- 
ton sailor pants e army 
surplus clothing @ shoes 
and boots e painter’s white 
dungarees @ buckle-back 
jeans 












































, (10% off 

BOSTON’S LARGEST 
SELECTION of on any 
Western Jeans — purchase 
som Jackets — wi 

estern Shirts in 
Denim and Chambray this ad na 
All the Top Brands 
at Lowest Prices 




















FORD HALL FORUM 


SIXTY-SEVENTH SEASON 1974-1975 


OPEN TO THE PUBLIC FREE OF CHARGE 
WHILE SEATS LAST 
SUNDAY EVENINGS AT 8 O’CLOCK 


Forum members allowed in at 7:00 P.M. 

Doors open at 7:45 P.M. for non-members 

Membership for 10-weeks series: 

$10.00 for adults, $15.00 for adult couples 

$5.00 for students, $7.50 for student couples 

Memberships may be purchased at Forum Office, 

80 Boylston Street, Boston, or at the door at Alumni Hall. 
Make checks payable to the Ford Hall Forum, Inc. 


October 6 MARVIN KALB - Newscaster on foreign affairs 
‘Kissinger In Perspective’’ 
October 13 DAN RATHER - Newscaster on national affairs 
‘The Ongoing Evolution of the Role of the U.S. Presidency”’ 
October 20 


AYN RAND - Author of the ‘‘The Fountainhead” and ‘‘Atlas 
Shrugged”’ 
Topic to be announced 


October 27 Reuben L. Lurie and Louis P. Smith Meeting 
RALPH NADER - Famous consumer advocate 
‘Corporate Responsibility and Consumer Protection” 


November 3 GERMAINE GREER - Author of the ‘‘The Female Eunuch” 
and spokeswoman for the Women’s Liberation movement 
‘‘Population Control: The New Fascism”’ 


THE FORD HALL FORUM BICENTENNIAL 
EXPLORATION OF THE AMERICAN IDEAL 
David K. Niles Memorial ae 

JUSTICE WILLIAM O. DOUGLA 


Justice of the Supereme Court of the U.S. 
“The Supreme Court's Influence in American History” 


WILLIAM LOEB - Publisher of the Manchester Union Leader 
“The Conservative View”’ 


DR. HARVEY G. COX - Professor of Theology at Harvard 
University 
‘Religion in America - The Next 200 Years’ 








April 6 


April 13 


April 20 


April 27 DR. ROLLO MAY - Eminent phychiatrist 


“Psychology - The New Creativity”’ 


May 4 Gocume W. Coleman Memorial Meeting 


FLORYNCE KENNEDY - Lawyer and spokeswoman for 
"the Alliance of the Alienated: Blacks, Women and Other 
ALUMNI HALL 
NORTHEASTERN UNIVERSITY 


360 HUNTINGTON AVENUE, BOSTON 
FREE PARKING 








Contributions to the Ford Hall Forum are tax deductible 











Even Before There Was Ster 
The 













This package may sell for the same price as those department 
store compacts but that's the sole similarity. Compare the sound 
and you'll soon know the difference between their low-fi and 
DeMAMBRO HI-FI The heart of the system is the brand new 
NIKKO 1010 receiver, a gutsy performer that'll take on all comers 
in its class. Like all NIKKO products it boasts a 3 year parts, 2 
year labor warranty (lots langer than a 30 day department store 
quarantee!) The NIKKO 1010 has more than enough power 
to drive a pair of AMS 26 two-way bookshelf 
speakers, (they're guaranteed for five years) 
The best-buy BSR 260 AX turntable -- 
complete with base, cover and Shure 
cartridge - rounds out this value packed 
system. All in all, an ideal music maker for 

a dorm room or small apartment. 


SAVE #92 OFF LIST 






























DeMambro Hi-Fi’s °°C 
The most comprehensive warranty 
offered in the Hi-Fi Compon 


1) THIRTY DAY PRICE PROTECTION: if within thirty (30) days of purchase you sh 
selling a component package with the identical components and offering the identical serv: 
difference when proof of the claim is established. This does not apply to differences in tax 


2) SIXTY DAY EQUIPMENT EXCHANGE: If within sixty (60) days any component : 
ever, DeMambro Hi-Fi will replace it for an identical factory sealed unit if the defective un 
defective unit must be returned with all original packing material, accessories, instruction t 
does not apply to units that have been openly damaged or abused by the customer 


3) NINETY DAY COMPONENT ADJUSTMENT: If within ninety (90) days of purcha 
ponents in a recommended system, DeMambro Hi-Fi will credit you with the full purchase 
any Pp or ib of po The original units must be returned with. 
booklets, and their blank warranty cards. This provision does not apply to units that have 














4) SEVEN DAY MONEY BACK GUARANTEE: Any comp na sy 
questions asked, full refund. All equipment must be returned with the original packing ma’ 
warranty cards. This refund is void on units that have been openly abused or damaged by t 


5) ONE YEAR SPEAKER TRADE-BACK: If within one (1) year of the original purcha 
recommended system, DeMambro Hi-Fi will credit you for the full purchase price of the s 
least twice as much. Reductions will be made for loss of original packing material, acoustic 


6) TOTAL COVERAGE WARRANTY: Al! equipmen: in a recommended system 1s ful 
specified by the manufacturer and in many cases, for considerably longer. An optional! full 
is handied by or through DeMambro Hi-Fi, we never send you running around town to fix | 





mo S949 


To hell with rising costs and rampant inflation! DeMAMBRO HI-FI has 
put together a solid name brand component package for about the price 
of ano-name ‘starter system". The receiver is a PIONEER SX-424, 


7) LOANER EQUIPMENT: If any component in a recommended system 1s in need of s 
4 OeMambro Hi-Fi will loan you the same or a similar component to use until your original v 













8) HOTLINES: Most any problem can be handled by your DeMambro Hi: F: salesperson 
technical assistance, call our Service Department at 787.1200. And, as a iast resort (which \ 
George DeMambro at 787-1200. Bend his ear on any serious complaint, he'll listen and mal 

Out of the metropolitan Boston area, DeMambro Hi-F: is easy to reach without costing ' 
(800.225 4502) that covers most of the eastern seaboard. In many small New England tow! 
you 'I! probably find a toll free Enterprise number 


although modestly priced, incorporates features andflexibility found in _ 9) MORE THAN LIBERAL TRADE-INS: Stated in a sentence, we have the best trade. 
their much more expensive models. The speakers are from PIONEER, 10) VARIETY OF PAYMENT METHODS: DeMambro Hi Fi accepts cash, checks with pr 
made in America for American taste The PIONEER MASTER CHARGE. We offer financing through HOUSE HOLD FINANCE COMPANY. on 
- —_ a ee ~ offers payment plans varying from six to thirty six months in addition to 4 ninety day no « 
‘ PROJECT 60's are of two-way design with a modern lay-away plan with no storage or carrying charges 
bye cee aN Wy molded grille front. From BSR comes the highly regarded 11) FREE PARKING: This isa big bonus in super-congested Boston Only DeMambro H 
_- i] : BSR 310 AXE with damped with guarantees of no parking tickets or dented doors Our tree parking makes it easier to | 
12) FREE DELIVERY: If there's no way you can get your recommended system home st 


cueing and an eliptical ADC 
cartridge. Base and cover come 
along for zip. So does the com- 
prehensive DeMAMBRO HI-FI 
CONSUMER 15 WARRANTY (as 
is true with all DOMAMBRO 
recommended systems). At $300, 
this is the only system in town. 


ePOnc™ GAVE #153 OFF LIST 


Take Boston's best selling component package of 
the past eight months -- the famous DeMAMBRO 
KILLER - put in a brand new 1975 model 

NIKKO receiver, give a lifetime warranty on the 

EPI speakers, sell it for the same price, and 

what have you got ? SUPER KILLER, that's 

what! One truly remarkable component value. Start 
with the NIKKO 4030 receiver, a unit that compares 
with models costing much, much more. NIKKO 
is DeMAMBRO HI-FI’s value line. The EPI 90's 
(a utility cabinet version of the all-time top- 





charge as soon as possible after purchase 





13) SHIPPING AND OVERSEA’S ADJUSTMENT: DeMambro Hi Fi 1s the only compon 
of its recommended systems the complete use of its extensive shipping facilities for as long 
will prepare your component system for shipping and ship it on a no profit (1 e . at our cost 
the components yourself and bring them to the store, we do the rest 

If it is technically possible, we will make the necessary electrical conversions in your rect 
world for only the cost of the parts 






McDONALD 
Y PIONEER’ 


14) RAIN CHECKS: Unless specifically designated as a ‘‘limited quantity, first come, firs’ 
effort to provide you with any item at any of its advertised prices after the advertised stock 
with a sale item at its sale price, your money will be promptly refunded 

H 
15) THE ANSWER BOOK: When you buy any component system from us, we will give y 


= —_ ever written for component system assembly, THE ANSWER BOOK It will answ 
ink to ask about your system. And of course, all cables and wire needed to assemble 




















The Decade, FREE With 
System in Sepi 


















rated EPICURE 100’s) are the speaker in yf Ny . Nao 
SUPER KILLER. Buy them from 
DeMAMBRO and the service is FREE for The Dem ambro Decade Fxtend 
as long as you own them. (That s backing a product!) 

From date of purchase, a full ten (10) year coverage of all DATE OF PU 


For your records, the quiet and reliable BSR 510 AX 
with its synchronous motor, ADC eliptical cartridge, 


base and cover, is our choice. Come hear how 


SUPER KILLER got its name. 

( GET A FREE D@eMAMBRO T-SHIRT 

(MY LOVELY FACE IS ON IT 9).-.--OR.... 

iN A FREE CLOTH TOTE-BAG FROM 
EPI. SPEAKERS-WITH ANY PURCHASE 
(@I@ OR SMALL) AND THIS AD. ONE OF 

EACH PER CUSTOMER ~—LIMITED 
QUANTITIES. A £5.00 VALUE? HURRY 
DOWN TO DeMAMBRO HI-FI Ut 


parts in a recommended DeMambro Hi-Fi system. Excluded 
1 are parts subject to normal wear; specifically styli, recorder CUSTOMER’ 
heads, rubber belts and rubber idle wheels. Exterior and 

cosmetic damage are also excluded. 


ADDRESS _ 







From date of purchase, a full five (5) year coverage of all 
2 labor charges associated with electronic, mechanical and. = 





acoustic failure of any component in a regommme@nded: 
DeMambro Hi-Fi system. Void if evidence of age” 
or accidental misuse is evident. - Be 


Provisions of the DeMambro Decade Warranty are abso- 

iutely non-transferable. The customer purchasing the system, 
3 named on this warranty form, is responsible for keeping De- 
Mambro Hi-Fi informed of change of address or change in 
components owned and purchased. SALESPERS*( 
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e MASTERCHARGE 
e BANKAMERICARD 
e HFC FINANCING 
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here Was DeMambro Hi-Fi 


timate in Protection Coverage 


is °°Consummer 1b” 
warranty and service plan ever 
‘| Component industry. —___, 


days of purchase you should find any authorized dealer (ourselves included) 
ffering the identical services for a lower price, DeMambro Hi Fi will retund the 
ply to differences im taxes and is void where prohibited by law 


$589 =f 


The linear sound of EP! makes 

this system a winner. The EPI 

110’s (utility. cabinet EPICURE 
150’s) are capable of repro- 

ducing floor rumbling lows & 

glass shattering highs without 

stress or strain. And the new 
PIONEER $SX-535 can stand up 

to the EPI’s through thick and thin. 
Besides an all new super-sensitive tuner section, the 535 has inputs 

& outputs enough for even the most demanding owner. PLONEER quality 
doesn t end with its fine receivers as is evidensed by the popular PIONEER PL-12D 
manual turntable -- the incredible machine that set the entire hi-fi industry spinning. Walnut 
base and hinged dust cover are included, of course, and so is the dual- -magnet AUDIO-TECH- 
NICA 12-E cartridge for the smoothest sound possible. Plus- -don't forget DeMAMBRO HI-FI's 
exclusive lifetime warranty on EPI speakers -- yours at no extra charge. LIST PRICE- $720 


SAVE #131 OFF LIST 


D) days any component in a recommended system tars in any manner whatso 
d unit if the defective unit cannot be repaired within three@working days The 
accessories, instruction booklets, and its blank warranty card This provision 

by the customer 








nety (90) days of purchase you become dissatisfied with any or all of the com 
Ou with the full purchase price that will be applied towards the list price of 

$ Must be returned with all original packing material, accessories, instruction 
apply to units that have been openly damaged or abused by the customer 





ent in a Fecommended system can be returned within seven (7) days tor a wo 
) the original packing material, accessories, instruction booklets and blank 

| abused or damaged by the customer 

par of the original purchase date you decide to improve the speakers in your 
| purchase price of the speakers towards the list price of speakers costing at 
jacking material, acoustic and exterior damage 

ommended system 1s fully warranteed for at least the length of time 

longer. An optional full five (5) year warranty plan is avarlable All servicing 
ning around town to fix components that we sold you 

ied system is in need of service that requires more than three (3) working days, 
) use uNti! your original unit is returned in good working order 


lambro Hi Fi salesperson, cali him or her first. !f you are in need of 














1, as a iast resort (which we trust will never occur), cali the Diviston Manager 

taint, he Il listen and make your problems disappear 

0 reach without costing you money. We have a tol! free WATS number 

smal! New England town s check the white pages of the phone directory and 

we have the best trade in allowances around 

epts cash, checks with proper identification, BANKAME RICARD. and 

INANCE COMPANY, one of the most respected names in the business. HEC 

tion to a ninety day no interest pian DéMambro H: F: also offers an extended 

ton Only DeMambro Hi F ouples the convenrence of shopping in the city 

rking makes it easier to load your system into the car 

Hi Fi is the only component store in New Engiand that ofters the purchasers 

ping facilities for as long as the customers own thei systems. DeMambro HF 

nO profit (1 e . at Our Cost) basis anywhere in the world You must only repack . . ° * 

st So you like your music loud? Loud is wonderful jf 
. » for 2 >| | . P ° 

| conversions in your recommended system for any electrical system in the there $ no distortion and the one way to achieve ra 

re that phenomenon is to find an efficiency speaker 
quantity, first come, first served sale item DeMambro Hi Fi will make every 





that can handle all the power it's fed. 
And only BIC VENTURI can do that. 
Yet VENTURI’S sound superb at low 
volumes as well - either way you get 
all the music. This system features BIC VENTURI FORMULA 4's powered by the new & stun- 
ning KENWOOD KR-5400 receiver with all the power and features you'll probably ever need. 


ifter the advertised stock is depleted. In the event that we cannot provide you 
nded 


m from us, we will give you what we feel is the most comprehensive instruc 
WER BOOK it will answer, in simple terms, most every question you could 
wire needed to assemble the system come at no charge 











®KENWOOD 
Dual And there's the quality of DUAL in this marvelous package - the refined and precise DUAL 1225, 





as up-to-date as tomorrow. Base, hinged dust cover and the supple wide range EMPIRE 660/EX 
cartridge are all included. As frosting on the cake, DEMAMBRO HI-FI offers a lifetime warranty 
on the VENTURI speakers. This system in a word - extraordinary List price - $893. 
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Don't consider spending more for a music system unless you' ve 
money to burn. For the first time ever, there's a no- compromise 
thousand dollar component package & only DEMAMBRO HI- 
Fi sells it. (Naturally enough!) 
There's no need to waste 
space on the BIC VENTURI 
FORMULA 6’s— one listen 
will convince you why they 
are among the top reaches of 
music reproduction. (and, 
only at DEMAMBRO HI-FI, 
VENTURI'S are guaranteed i 
for as long as you own them.) The big, bold, beautiful PPONEER SX-737 powers the system to 
auditorium levels while offering the highest of fidelity at whispering volumes. The automatic 
turntable in this system thinks its a manual! Its the all new, American made B.1.C.960, a belt- 
driven automatic with a host of iconoclastic innovations (including an unprecendented two-year 
warranty) Add a feather-ligh tracking EMPIRE 2000E/III cartridge (plus a base & cover) to com- 
plete the package and you might have the finest, best balanced component system ever offered 
in Boston - or anywhere List price - $1193. 


SAVE #195 OFF LIST $998 
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Contemporary 
Fummishings 


HOOPER-AMES 
4 Newbury St.. Boston 


KILL 
LICE 


PLEASANT ODOR : NO STAIN 
Head, body, “crab” lice 
and eggs killed with one 
shampoo. At drug stores 

without 
prescription. 


A-200 
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Air tickets, hotels and resorts, value 
package vacations, cruises, 
honeymoons — see our travel 


professionals — no service charge. 


We Have 79 Travel Offices 
In New England 








Bronson Has 


Seen the Future 
And he is it 














n\n): CAMBRIDGE OFFICE 


“1230 MASS. AVE 
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1230 
Harvard Sq 


to be different 
Club Mediterranee 


Spend a week or more in a very special world. Live among 
acres of palms, unspoiled beaches and multicolored flow- 
ers. Feast to your heart’s content on 3 daily gourmet 
meals with all the wine you can drink. Sleep in a comfort- 
able room or cottage with private bathroom. Try your 
hand at tennis, swimming, snorkeling, scuba, sailing — 
with free instruction too." Dance under the stars to a live 
band. Be yourself. And best of all, find out what joie de 


vivre is really all about. 
activities vary according te location. 


Martinique 


The entire price for one week, with no hidden charges 
and absolutely no tipping allowed, is from 2452 per 
person, double occupancy, including round trip 
air fare from Boston. 
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ABORTION 
BIRTH 
CONTROL 
HELP 


Regardless of Age or 
Marital Status 
@ MENSTRUAL EXTRACTIONS 
e COUNSELING a . a 
e FREE PREGNANCY TESTING - . 


STRICTLY CONFIDENTIAL RIFFS DEPT 
EONA ete] ie 


IN BOSTON 1-617-536-2511 





IN NEW YORK 1-516-538-2626 


673 BOYLSTON ST. BOSTON 


BILL BAIRD: DIRECTOR 
OF NON-PROFIT P.A.S. 











FREE BROCHURE: TEL.492-2300 
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Then Came Bronson: The End Result of a History of Miscegenation 





Just Arrived 


From Denmark 


t RSC PRO 350 - $101.50 ea. 





...a new standard of purity 


in reproduction 


By Mike Baron 

Charles Bronson is the world’s 
most popular movie star because 
of his face. Bronson is no real ac- 
tor; he belongs to the 20th- 
century tradition of cinematic 
entertainers who lend their per- 
sonalities to robust stories that 
particularly suit them. He 
follows in the bootsteps of John 
Wayne. Stars of this ilk have a 
personality that depends on 
looks; the face is all-important, 
then comes the man’s body, 
posture, and movement. But it is 
the face that people see on city 
walls, and that movie makers 
use as icons of their product. 

Bronson’s face, like the faces 
of all male stars, handsome or 


tainly be a better place to live, 
since in the miscegenated future 
there will be no racism. Bronson 
has played all the racial types his 
facial features suggest. 

In certain films, such as The 
Dirty Dozen or Mr. Majestyk, he 
deals directly with the 
philosophical questions posed by 
racism. The former film teamed 
Bronson with Jim Brown — 
Bronson as the working-class 
Polack, Brown as the bad-ass 
spade. They form an alliance to 
control the racism and hatred of 
Telly Savalas for the good of 
their enclosed community. 
Savalas’s racism is expressed as 
grotesque sexual pathology. But 
the issue of racism itself in The 


The RSC PRO 350 is a compact, two way loudspeaker utilizing soph- 
isticated materials and innovative techniques to achieve two basic goals: 

1. The lowest possible coloration (loudspeaker sound) 

2. An optimum performance vs. price ratio 

After extensive listening tests we feel the PRO 350 establishes a new 
standard of performance in inexpensive loudspeakers. In fact, compar- 
isons with more costly loudspeakers have often revealed deficiencies in 
the more expensive units. 

Everyone who has heard them has been very impressed. We think 


Dirty Dozen is never far from the 
surface, as the survival of the 
Dozen, convicted Army 
murderers and rapists, depends 
at all times on mutual trust and 
assistance. The Dozen are a gang 
of the worst scum in the world, 
men in whom basic prejudices 
and hatreds are as natural as 


ugly, is strong. It transmits. It 
bridges the gap between the star 
and the viewer, whether the 
medium is television, film’ or 
paper. The eyes seem focused; he 
looks as though he might be 
thinking about something. 
Charles Bronson is the highest 


you will be, too. 
At $203.00 per pair, the RSC PRO 350 is a genuine bargain. 





Performance 
is the Siandard 


In many audio products, one finds a close relationship between price 
and performance. In loudspeakers this is often not the case. 
The RSC PRO 350 illustrates that point perfectly. 


1105 Mass Ave 
Cambridge, Mass. 
868-1080 





paid movie actor in the world 
because, without moving a mus- 
cle, he can appear to be Mex- 
ican, Chinese, Indian, Arab or 
Polish (which he is). His features 
are a bizarre amalgam of Orien- 
tal eyes, thick lips, bandito 
moustache and prominent 
cheekbones. At 53, Bronson is 
the man of the future — his 
features embrace all cultures; he 
is the end result of 200 years of 
world-wide miscegenation. As 
such, he is the living embodi- 
ment of a future that will cer- 


hunger. Their community, wall- 
ed in by barbed wire and armed 
guards, is more threatened by in- 
ternal pressures than by any ex- 
ternal force: The Dozen mirror 
society in the 20th century. 
Bronson is among the first of the 
Dozen to perceive the benefits of 
cooperation. 

In Mr. Majestyk Bronson 
plays a Chicano melon farmer 
who throws his lot in with 
Chicano migrant workers in the 


causes of racial solidarity and°*"" 








socialism. He chooses the un- 
ionized migrants over cheaper, 
non-union labor because the un- 
ion stands for superior skill 
through cooperative action. 
Cracker racketeers, trying to 
shove the low-price spread down 
his throat, are outraged, both by 
his refusal to cooperate and by 
his lineage. 

In Chato’s Land, one of the 
series of lurid, strangely effective 
thrillers he has made with 
English director Michael 
Winner, he plays to perfection 
the silent red man. He does not 
say word one throughout the 
movie, and he embodies the 
myth of the stoic Indian at one 
with the land, at peace with the 
elements. His features remain 
resolutely in place as he rides, 
fights or makes love. He is the 
warrior of ancient Sparta, the 
follower of the Tao who accepts 
the basic nature of all things and 
seeks to live a life of harmony. 
He has seen the future. 

When he is forced to exter- 
minate the white men who pur- 
sue him like rabid dogs, he does 
so without compassion, anger or 
satisfaction. He is merely carry- 
ing out his historical prerogative. 
He must survive because he un- 
derstands his place in the 
natural world; the white men 
must die because they do not. 

In this sense — Bronson’s 
representing the man of the 
future at one with Tao — his 
presence is reassuring, par- 
ticularly in countries in the 
forefront of technological 
change. After all, the countries 
where Bronson is most popular 
are, in order, Japan, Italy, 
France, Israel and these United 
States. These countries must 
cope with immense technological 
questions which do not enter into 
the politics of less bountifully 
endowed nations. For example, 


all of Bronson’s_countries_arevirtual impunity. Bronson knows 


wrestling with. with severe en- 
vironmental problems. People 
can’t help being aware, if only on 









an unconscious level, that the 
future is upon us, that the time 
for solving major problems is 
here, and that we must act at 
once or pay a horrible price. 
Even if we do act, the price will 
be stiff. But the Bronson 
presence reassures. 

At the same time, Bronson 
plays the loner who stands out- 
side society, against the forces of 
the future. Time and again 
Bronson has confronted bureau- 
cracies and won — as a cop in 
The Stone Killer, as a farmer in 
Mr. Majestyk. There is 
something traditionally and un- 
abashedly conservative in his 
outlook, for he acts alone, in his 
own best interests and without 
rancor. Moreover, like the con- 
servative, he is among the first to 
perceive and utilize the benefits 
of modern technology. Nowhere 
is this better illustrated than in 
Winner’s The Mechanic, where 
Bronson, as a hit man, is a 
veritable one-man Mission Im- 
possible force. He uses com- 
plicated gadgetry to eliminate a 
man ina hotel; he pursues his 
victims on motorcycle or tracks 
them with an infra-red scope. 
His modus operandi explicitly 
states that one man acting alone 
will be superior to a group; even 
to compromise his position by 
confiding in another man would 
adversely affect his ability. 

In Death Wish, the latest Win- 
ner/Bronson collaboration, he 
gives the fullest treatment yet to 
his man of the future. As archi- 
tect-turned-vigilante Paul Ker- 
sey, he is at once a corporate 
man, a good team worker and a 
frightening, unilateral avenger. 
He is perfectly adaptable to the 
urban environment; his un- 
derstanding of society and 
bureaucracy are so complete 
that he is able to pursue his pas- 
sion, the killing of muggers, with 


from bitter experience that 
crimes committed late at night 
Please turn to page 23 























Mr. Majestyk: At One with the Universe, Not to Mention the Melon 
Workers | 
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you can’t scream anymore! 
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CENTER 


LOW COST 
STUDENT & YOUTH 
FARES 


Boston 266-0204 
Waltham 891-7900 





BACK TO CAMPUS SPECIALS 
for all 


STUDENTS 


Room Size 
Rugs; Remnants & Wall to Wall 


GET YOUR DORMITORY SPECIALS 






Wholesale Carpet Center 


874 Comm. Ave. 
Boston 
232-4800 


1621 Beacon St. 
Brookline 
566-8894 


2180 Mass. Ave. 
Cambridge 
354-8243 

STORE HOURS 9-9 MON - FRI 9-6 SAT 
MASTER CHARGE AND BANK FINANCING AVAILABLE 
























MAKE YOUR OWN PICTURE FRAMES 








f FARMERS | 
JEANS 
and 
PAINTERS 
JEANS 


all sizes 
large stock 


Sam Cohen's 
1134 Montello 


Route 28 Brockton, Ma. 


Open 8 - 5 Mon. - Sat. 
qi 617-586-2945 a 




















SALES e PARTS 
REPAIRS 


dalse o}len'2e1l om) 1016,6-1016) ©) 


ABLE RUGS 
GIANT 
CLOSE OUT 


SALE 
On 100% Wool, Ryas 
and Original Design Rugs 
Fantastic Bargains! 
Sizes 3'xo to 9x12 


ALL 35% OFF, LATEST STYLES, 


COLORS & PATTERNS AVAILABLE 


MILL ENDS AND REMNANTS 


HALF PRICE 


shags,Plushes, Commercial 
6x9’, 9’x12’, 12’x12’, 12’x15’ 
DISCOUNT PRICES ON ALL PADDING 


Saves rug wear-soft to walk on 





SLIGHTLY USED CARPETS, 
UNCLAIMED RUGS, 


$1.99 Per Sq. Yd. 























ALWAYS PLAYING 





THE FINEST IN 
ALL MALE-X RATED MOTION PICTURES! 
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DISCOUNT WALL-TO-WALL 
CARPET SALE 
Armstrong, Quality, Beattie, 
Mohawk, Lewis, etc. 
Expertly Instailed 


Tel: 782- 5010 | 


able rug cleaners 
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PIERO AND MARCO 


ARE CUTTING HAIR AT 


CALEB 


139 Newbury St., Boston, MA. 02116, (617) 247-3403 





BY WOMEN, 


e MASSAGE 

e SAU 

e SUN ROOM. 
e LOUNGE 


330 No. Main St., Brockton, Mass. 








Screwdriver 





SCREWDRIVER TWENTY FIVE PROOF FEDERAL DISTILLERS INC. CAMBRIDGE, MA. 











@e Tested RMS power 8 ohms Both 
channels driven 40-20K 16 watts at .5% 
THD 

e Tested RMS power 8 ohm Both 
channels driven at 1K 20 watts at .5% 
THD 

@ RMS Power 8 ohm single channel 
driven at 1K 28 watts at .5% THD 

e FM Sensitivity |HF 2.luv 


amplifier 


reception by increasing selectivity 


power transistors of the STA 4030 by Nikko exclusive circuit breakers. 


e Pure complementary solid-state power 


@ Two-pai, stereo speaker selection 
e Fully 4-channel adaptable 
e Complete Nikko power protection 


Advanced F.E.T. equipped FM frontend - dual-gated F.E.T. and a 3-gang tuning capacitor combine in the RF stage 
of the FM frontend to provide high FM sensitivity. Two ceramic filters in the FM |.F. section also sharpen signal 


FM Multiplex demodulator with 1.C. - an expensive integrated circuit is used in the sophisticated, double - switched 
FM MPX demodulator of the STA 4030 to provide superb stereo separation in the critical high frequency as well 
as mid and low portions of the audio spectrum. Power protection is provided for your speakers and the vital 
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Limping Along 


With Gay 


Porn 


From B&D Johns to regular Joes 








Straight and Narrow 


By Ken Emerson 

I’m by no means an aficionado 
of gay films. Until recently, I liv- 
ed just outside a small town that 
The New York Times branded 
“the sex capital of Western New 
Jersey,” but the sex was strictly 
heterosexual and confined to the 
local movie house, where third- 
rate teasers about randy 
cheerleaders drew farmers in 
droves. Never having found 
pom-pons a particular turn-on, I 
didn’t venture in. But a curiosity 
both intellectual and prurient 
has led me to sample the meager 
range of hard and soft gay por- 
nography currently available in 
Boston. The range is meager not 
only because the outlets are few, 
but also because of the primitive 
state of the art and the even 
more primitive state laws regar- 
ding what legislators deem 
obscene. 


During that brief shining mo- 
ment when Massachusetts was 
in between obscenity laws (the 
old one having been ruled un- 
constitutional, the new one not 
yet framed and adopted), gay as 
well as straight hard-core films 
ran uncut in Boston. Now, 
however, so much is deleted that 
a film may be as much as one- 
third shorter than its original 
running time, and still it is most 
likely in violation of the state 
code. Not knowing how much 
they can get away with, and 
probably not daring to find out, 
local exhibitors of gay porn snip 
out all depictions of ejaculation 
(known in the trade as ‘wet 
shots”) and insertion. (This se- 
cond no-no raises a question: in- 
sertion into what? In Johnny 
Minotaur a man screws a 


the 


canteloupe. Are melons as ver- 
boten as anuses and mouths? 
After lengthy consideration, the 
scene was not excised.) 

And the self-censorship seems 
to extend even further. In all the 
films I saw, I caught only one 
brief glimpse of an uncovered 
erection. Every other exposed 
penis was limp, even in the 
midst of the most heated sexual 
bouts, and this can’t help but 
have a dispiriting effect on the 
audience. Not as dispiriting, 
however, as the gaps and lurches 
left by the scissors. Scenes build 
and the viewer is titillated, only 
to be disappointed by the dis- 
appearance of the climax. A fly 
is unzipped and sometimes in 
the very next frame, the man is 
tucking in his shirt-tails. It’s like 
repeated Coitus interruptus, and 
if you rely solely upon the action 
on the screen, you’re likely to 
leave the theater more frustrated 
than when you came in. 

The easiest way to classify gay 
porn is according to budget. At 
the bottom are those without 
soundtracks, for which the movie 
houses themselves provide 
music. The Mozart which ac- 
companied one short I saw was 
lovely, if startingly inap- 
propriate. But another time I 
had to listen to Al Hirt (backed 
by what could have been the Ray 
Coniff Singers) play the same six 
songs over and over during two 
films which together lasted 
almost an hour and a half. To be 
subjected a half-dozen times to 
“Love is Blue” is an aural insult 
far grosser than the visual af- 
front to public morality any por- 
nographer could offer. 


Please turn to page 18 











WRKO Presents Bosions Own 


MONIGOMERY 
BAND 


With Special Guest Stars 
DUKE B THE DRIVERS 


October 3 at the Orpheum Thealer 8&OOom 


All proceeds to benefit the March Of Dimes 


Tickets available at: Soundscope, Minuleman, Hub and 
YWson Ticket Agencies and the Oroheum Box Office 
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HIGH ADVENTURE STARTS AT 2500 FEET 


pa FERN CLEANERS 


ROFESSIONAL DRY CLEANING 


Leave Your Laundry 
Same Day Service 14¢ a pound 
Washed—Dried—Folded 
Also Coin Operated Self-Service 
Dry Cleaning at Reasonable Price 
Open 7 A.M.—12 Midnight 
We do the best dry cleaning in town} 

At Reasonable Rates 


128 Brighton Ave. 
Alls. e Tel: 254-9649 
Free Parking 
REASONABLY PRICED e $AVE 
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Features come to the 
Boston 
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Herald American 











SATURDAYS | | MONDAYS 
Profiles News 
Personalities Gossip 

THE SUNDAY BLOCKBUSTER 


RECORD REVIEWS 


written by Rolling Stone Critics 
especially for the 


Sunday 
Herald Advertiser | 


























Over 5 inches wide, the Jumbo Jack is one 
of the best hamburgers available today. 
Fresh sliced tomatoes and onion with let- 


tuce and relish, served on a great sesame 


seed bun. Cheese 10¢ extra. 


BRING THIS COUPON 


Buy one regular Jumbo Jack or 


one Jumbo Jack with cheese and 


get another one FREE! 


Good at all participating stores 
in the greater Boston area. 





THIS COUPON GOOD AT THE FOLLOWING ADDRESSES OR ANY 
OF JACK’S 19 LOCATIONS IN THE GREATER BOSTON, N.H. OR R.1. 
AREA: 509 CAMBRIDGE ST. - ALLSTON; 506 MASS. AVE. 
CAMBRIDGE; 715 SOMERVILLE AVE. - SOMERVILLE; 650 MT. 


AUBURN ST. - WATERTOWN 





Gay Porn 


Continued from page 16 


These silents, at least the ones 
I've seen, are pretty dreadful. 
Imported Delicacies (the titles of 
these films are inconsequential 
— they may be changed or 
dropped altogether) begins by 
showing us a photograph of a girl 
and then a skinny young man 
who seems very upset by a letter 
he’s reading. Although we’re 
supposed to be able to, we can’t 
make out what it says because 
the entire film is out of focus. 
Presumably, the girl in the pic- 
ture is giving him the heave-ho. 
After angrily destroying the 
photograph, he rushes out into 
the streets of San Francisco, 
where he falls in with two other 
young men. The trio roams the 
city, ogling the thighs and 
genitalia of statuary, sniffing 
flowers and casting meaningful 
glances. Young man No. 1 is ob- 
viously bewildered and keeps 
hallucinating snatches of hetero- 
sex (with his girlfriend?) and dis- 
embodied penes. Finally, they 
end up in an apartment where 
they undress and No. 1, as No. 2 
watches with a smirk of ap- 
proval, is fellated by No. 3. Only 
No. 1’s purportedly ecstatic 
grimaces are depicted. And 
that’s all, folks — about as erotic 
as Cream of Wheat. 


Were the letter at the film’s 
start legible, one would have 
some basis on which to speculate 
about what it all means — if one 
were charitable and assumed it 
meant anything at all. Has No. 1 
been ditched because his gal has 
found out that he’s gay? Or is it 
during the course of the film that 
No. 1 discovers the true nature of 
his sexuality? Or is his gay ex- 
perience merely a reaction to and 
flight from heterosexual failure? 
It may seem funny to fret about 
the meaning of a film so obvious- 
ly addressed to the crotch and 
not the mind, but the sex in 
these silent features is so un- 
stimulating, the non-actors on 
the screen are so unprovocative 
as they awkwardly feign rapture 
or make do with self-conscious 
grins, that the viewer begins to 
ruminate simply for want of 
anything else to do. These films 
are too unexciting for masturba- 
tion to be an option. 


Moreover, these silents can be 
so confusing that they raise 
curious, if unanswerable 
questions. For instance, a man 
lures three boys in succession to 
his sparsely furnished pad where 
he disrobes them, fondles them 
and then suffocates them under 
a pillow cased in a cheery print. 
His victims don’t put up a 
struggle, and they expire within 
ten seconds. After each im- 
plausible murder, the man sits in 
front of a mirror, shakes his head 
and smooths back his hair. After 
three such scenes without the 
slightest variation, I was oc- 
cupying myself with trying to 
identify the Mozart on the 
speaker system. But the fourth 
time, a switch occurred: the 
hunter got captured by the 
game, the fourth boy snuffing 
out the slayer with the very same 
pillow. 


What’s the point of this silent? 
The sex is so mechanical that it’s 
hard to imagine anyone being 
turned on. The action is too 
tedious to generate suspense. 
Does the man stifle the boys out 
of some sense of guilt? If so, why 
would any self-respecting gay 
want to see such a film? A friend 
of mine theorizes that the man 
suffocates the boys because they 
don’t get it up. But erections in 
such films are scarcer than hen’s 
teeth ariyway. Is there an 
audience that gets a rise out of 
such murders? It seems unlikely, 
because the local gay theaters 
often receive complaints about 
films containing bloodshed, and, 
anyway, these killings are too 
quick, undetailed and im- 


probable to get anyone off. This 
silent, like some others I’ve seen, 
is a puzzle. 


Occasionally, a silent is just 
stupid, like the one about five 
guys who dress in chintzy Roman 
garb and then undress in a 
Roman orgy. The embarrassed 
and ill-at-ease revelers wear silly 
smiles, and the sex transpires 
out of sight, beneath a curtain of 
shed tunics. There is only one 
mildly erotic scene: a man drops 
a spot of wine into another’s 
navel, plops a grape into it and 
then takes the grape in his teeth 
and licks up the wine. It’s 
somewhat arousing because it’s 
shot in extreme close-up, 
momentarily allowing us to 
forget the surrounding 
foolishness. Apart from this, the 
silent is without excitement, and 
one thing which contributes to 
its dullness is its neglect of 
rhythm and pacing. Like many 
porno films, it doesn’t proceed, it 
simply happens, and it doesn’t 
end, it merely leaves off. Satisfy- 
ing endings are rare in even the “* 
best porn, gay or straight, 
because the genre is usually con- 
cerned with unrelated sexual 
acts, not with a progression. 


A notch above these silents are 
features to which soundtracks 
have been added after filming. 
Generally, dialogue is not dubb- 
ed in, but at least the music 
bears some relation to the action, 
even if it merely consists of a song 
promising candy and toys to a 
little boy. This number accom- 
panies Back Row, a film starring 
the well-known (among porn 
fans) Casey Donovan, who can 
look like a young Robert Redford 
and who also appears in straight 
and bisexual porn under the 
name of Calvin Culver. Back 
Row creates undeniable erotic 
tension because much of it is set 
in a gay movie house (and the 
rest room downstairs). Your in- 
volvement in the film is total 
because what’s happening on the 
screen is very likely happening 
around you, and perhaps even to 
you. As a cruiser stalks the aisle 
and surveys the audience in the 
film, one is probably doing the 
same thing a few feet away from 
you. As Casey Donovan sits next 
to someone and flies are opened 
someone takes a seat next to you. 
The nervous expectation is in- 
tense. And when the porno film 
the actors are watching — a poor 
one, I might add — fills the 
screen, all distinction between 
actors and voyeurs is dissolved. 
Total identification and immer- 
sion, which porn so rarely 
achieves, is attained. 


Another interesting feature of 
this film is its appropriation of 
the Western’s conventions. Not 
only does Donovan wear denim 
and his quarry a Stetson and 
cowboy boots, but the sexual 
confrontations recall the face- 
offs in horse operas. In the john, 
studs freeze in insolent stances 
and eye each other through 
narrowed lids, each asserting his 
own and challenging the other’s 
manhood, which lies not in the 
six-gun at the hips, but in the 
bulges between the legs. One 
drops a hand and, with studied 
sang-froid, strokes his groin. The 
excitement such a scene 
generates has as much to do with 
suspense as it does with sex. 
Who will back down? In the film 
Donovan is out-bravadoed by a 
menacing construction worker 
whose hard hat bears a gleaming 
American flag decal. Cowed, 
Donovan hurries back upstairs. 


A similar confrontation occurs 
in Knights in Black Leather, a 
film which belongs in another, 
sightly higher category because 
it has dialogue (which is poorly 
recorded and of little import.) 
This picture’s eroticism is highly 
charged because its star, Peter 
Burian, is also (under a 
pseudonym) its director. 
Because we are seeing someone 
really act out his own fantasies, 
Knights has an authenticity and 


Please turn to page 20 
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Evening Photography Workshop 
Beginning the Week of SEPTEMBER 320th. 


THE NEW ENGLAND 
SCHOOL OF 
PHOTOGRAPHY 
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537 COMMONWEALTH AVENUE 
BOSTON, MASSACHUSETTS 02215 
Kenmore Square e Phone (617) 261-1868 


anne WORKSHOPS 


BASIC PHOTOGRAPHY 

INTERMEDIATE PHOTOGRAPHY 
CREATIVE PHOTOGRAPHY 

PRINTING AND EXPOSURE 

STUDIO PHOTOGRAPHY 

EXPERIMENTAL PHOTOGRAPHY 

AND SILKSCREEN 

PORTRAITURE 

B & WANDCOLOR NEGATIVE RETOUCHING 


Licensed by the Commonwealth of 
Massachusetts, Department of Education. This 
school is authorized under Federal law to enroll 
non-immigrant alien students 


A COMPLETELY MODERN 
PHOTOGRAPHIC EDUCATION 
CENTER 

















A Small Professional School 
OFFERING 

A 2 Year Diploma Program in: 
CAREER 

Professional Photography 
Located in the College Center of 
BOSTON 


elntensive study in Basic, Creative, Documentary and 
Commerical Photography 
e@ Individualized training in Black and White - Color - 
Small Format - View Camera and Studio Techniques 
e Low Student - Teacher Ratio 
@ Taught by Working Professionals 
@ 2 Stories of Studio - Classroom - Laboratory Facilities 
e Over 50 Professional Enlargers including 25 Private 
Darkrooms 
e Personal Faculty Counseling and Guidance - Place- 
ment Service 
e Approved for Veterans 

The Public is invited to visit the School and 
tour the facilities anytime during the day, Mon- 
day through Friday. The availablity of tire 
Laboratories is extended to include all day 
Saturdays during the Fall and Spsing Sessions, 
and any period during the Evenings when their is 
space. 


SEND FOR OUR FREE CATALOG 
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CARAVAN 
THEATRE 


“filming 
ourselves’’ 


women on women 
men on 








= rare 


1731 Massachusetts Avenue. 


men 





8:00 


FRI. & SAT. SEPT. 27 & 28 
PM 


OPEN SUNDAYS TOO! 
$2.00 








39 Winter St. in downtown Boston. 
(Upstairs from Edwin Case Shoes.) 





1555 Mass. Ave. Camb 
868-8520, 354-9107 


See thé work of 
Boston-area film makers 
See Emily Culpepper’s 


“PERIOD PIECE” 


a friendly new place 
for 


basic whole foods 

organic produce 
fresh natural pastries 

Also, erewhon boston, 











342 Newbury St: 











§}} One Year subscription ($10.00) 
Two Year subscription ($18.00) 
and TWO FREE PASSES TO CINEMA 733 


i 


TWO FREE PASSES TO CINEMA 733 WHEN 


YOU SUBSCRIBE TO THE BOSTON PHOENIX 


@eest 
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CINEMA 733 


TOMORROW'S CLASSICS TODAY — SERIES XV 





an Continuous Matiness Daily « Monday thru Friday $1.25 ‘til 5:00 P.M. — $2.25 after 5:00 P.M. Dt 
Sat., Sun. & Holidays, $2.25 — (Midnite Dynamite Fri. & Sat. — $2.00) 





Mon.-Tues. 
Sept.16-17 


1:55 - 6:15 - 10:30 
12:00 - 4:15 - 8:35 


Clockwork Orange 
Performance 


Mon.-Tues. 
Oct. 14-15 


1:00 - 4:05 - 7:10 - 10:30 
2:35 - 5:35 - 9:00 


Blazing Saddles 
The Producers 





Wed.-Thur. 
Sept.18-19 


12:15 - 4:05 - 8:00 
2:10 - 6:00 - 10:00 


Billy Jack 
Midnight Cowboy 


Wed.-Thurs. 
Oct. 16-17 


12:00 - 4:40-9:15 
2:45-7:25 


0’ Lucky Man 
if 





Fri.-Sat. 
Sept. 20-21 





B Midnite e 


2D ynamite 4 


Sun.-Mon. 
Sept. 22-23 


3:05 - 7:30 
1:00 - 5:20 -9:40 


Last Tango in Paris 
Streetcar Named Desire 


Fri-Sat. — Sept. 20—21 
Reefer Madness/Sex Madness 


Three Musketeers 
Sleuth 


3:20 - 8:15 
1:00 - §:45 - 10:35 


Fri.-Sat. 
Oct. 18-19 
rex Midnite 
Dynamite 7 
Sun.-Mon. 
Oct. 20-21 








Alfredo, Alfredo 12:40 - 3:50 - 7:00 - 10:15 
Play It Again, Sam 2:20 - 5:30 - 8:45 


Fri.-Sat. — Oct. 18-19 
ANDY WARHOL’S “TRASH” 


Dr. Zhivago 2:00 - 5:30 - 9:00 





Tues.-Wed. 
Sept. 24-25 


Putney Swope 
Trash 


1:50 - 5:10 - 8:35 


12:00 - 3:20 - 6:40 - 10:00 


Tues.-Wed. 
Oct. 22-23 


Where's Poppa? 12:00 - 2:55 - 5:50 - 8:45 
Woody Allien’s “SEX 1:25 - 4:20-7:15 - 10:10 








Thurs.Fri. 


Butch Cassidy & Sundance Kid 12:30- 4:15-8:00 
Bedazzled 2:25 - 6:10 - 9:55 





Sept. 26-27 


a. 
Midnite 


bo) ynamite 7 


Sat.-Sun. 
Sept. 28-29 


Fri-Sat. — Sept. 27-28 
Yellow Submarine/200 Motels 


Women in Love 1:00 - 5:10-9:30 
Sunday, Bloody Sunday 3:15 - 7:30 


Thurs.-F ri. 
Oct. 24-25 
Aves 


Be Midnite * 
OU ynamite 4 





= 


Sat.-Sun. 
Oct. 26-27 





Day for Night 12:00 - 3:50 - 7:45 
The Bride Wore Black 2:00-5:50-9:45 
Oct. 25-26 — Fri.-Sat 
Yellow Submarine/200 Motels 
Women in Love 1:00 - 5:10-9:30 
Sunday, Bloody Sunday 3:15 - 7:30 





Mon.-Tues. 
Sep.30 Oct.1 


The Way We Were 12:45 - 4:20 - 8:00 
Summer Wishes, Winter Dreams 2:45 - 6:20 - 10:00 


Mon.-Tues. 
Oct. 28-29 


12:00 - 4:20 - 8:45 
1:40 - 6:00 - 10:25 


Carnal Knowledge 
Ruling Class 





Wed.-Thurs. 
Oct. 2-3 


Discreet Charm of the Bourgeoisie 1:40 - 5:05 -8:30 
Walkabout 


12:00 - 3:25 - 6:50 - 10:15 


Wed.-Thurs. 
Oct. 30-31 


1:00 - 4:45 - 8:35 
2:40 - 6:25 - 10:10 


Cries and Whispers 
Music Lovers 








Fri.-Sat. 
Oct. 4-5 


E Midnite 
J ynamite 
JWI VAN 
Sun.-Mon. 
Oct. 6-7 


The Last Detail 1:45 - 5:10-8:40 


The King of Marvin Gardens 12:00 - 3:25 6:50-10:20) 


Oct. 4-5 — Fri.-Sat. 
Woody Allen’sBANANAS & “SEX” 


| The Great Gatsby 
The Conformist 


3:05 - 7:45 
1:00 - 5:35 - 10:10 


Fri.-Sat. 








1:00 - 5:15-9:35 
3:20 - 7:35 


Clockwork Orange 
Performance 


Fri.-Sat. — Nov. 1-2 
CLOCKWORK ORANGE 


1:00 - 4:55 - 8:45 
2:35 - 6:25 - 10:2C 


Daisy Miller 
Ceath in Venice 





Tues-Wed. 
Oct. 8-9 


Brother Sun, Sister Moon 
Elvira Madigan 


12:30 - 4:10 - 7:55 
2:35 - 6:15 - 10:00 


Tues.-Wed. 
Nov. 5-6 


12:00 - 4:00 - 8:00 


Phaedra | Merline 
2:00 - 6:00 - 10:00 


Electra Mercouri 





Thurs.-Fri. 


El Topo 12:00 - 4:00 - 8:05 





Oct. 10-11 


— 


DMi we 
n idnite 


2D ynamite % 
Sat-Sun. 
Oct. 12-13 


Brando in “BURN” 


Fri-Sat. — Oct. 11-12 
El Topo 


Blazing Saddles 
The Producers 


2:05 - 6:05 - 10:10 


1:00 - 4:05 - 7:10 - 10:30 
2:35 - 5:35 - 9:00 


Thurs.-Fri. 
Nov. 7-8 


= Midnite 
“! yromiteg 





ah 


Nov. 9-10 





Sleeper 


1:00 - 5:15-9:35 
3:15 - 7:30 


Fellini Satyricon 
Marat Sade 


Fri.-Sat. — Nov. 8-9 
PUTNEY SWOPE 


12:00 - 2:55 - 5:50 - 8:55 


Bananas 1:30 - 4:25 - 7:25 - 10:25 





733 BOYLSTON ST., BOSTON - Tel. 266-0342 


Next to PAUL’S MALL and the JAZZ WORKSHOP 


PLEASE SEND ME: 


CITY 


ADDRESS 
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power most porn lacks. It’s 
almost impossible to resist the 
force of Burian’s proud body and 
narcissism. 

At first, Knights strikes one as 
ludicrous. Lolling in a San Fran- 
cisco park, Burian is writing 
letters to friends at home in Ger- 
many. His voice-over narration 
describes what he’s been doing 
during his stay in California, and 
the heavily-accented monotone 
in which he speaks of “cucks” 
and “esses” is hilarious. But 
when the scene shifts to the 
events he’s relating, the laughter 
stops. This is for real, as few por- 
no films are, and one long se- 
quence in particular is both ex- 
tremely disturbing and exciting. 


Wearing knee-high black 
leather swashbuckler’s boots, 
outrageously skintight black 
leather pants so low-slung that 
eight inches of taut, tanned 
stomach show between the navel 
and belt buckle, and an open 
black leather jacket that exposes 
an endless expanse of muscular 
chest, Burian strides down a 
street explaining how he got into 
leather and bondage. Although 
he has always voted the Socialist 
ticket, ever since an ex-Nazi 
turned him on he’s been hooked 
(he even is fond of swastikas). In 
a seamy washroom he confronts 
what seems to be a janitor in- 
nocuously washing his hands. 
Leaning arrogantly against a 
nearby wall, Burian flaunts his 
torso and outfit. Soon the janitor 
is under his spell, and upon com- 
mand, he kisses the metal studs 
on the crotch of Burian’s pants 
and then licks his boots, in- 
cluding the soles. Helpless, he 
follows Burian to a dingy base- 
ment where he is compelled to 
annoint Burian’s chest with oil. 
Then he is collared with a chain, 
which Burian later uses to flog 
him, and fucked up the ass. 


To most people, and certainly 
to myself, this is all quite foreign 
and indeed objectionable. I’m no 
more into leather than I am into 
mohair, and b&d might just as 
well be a supermarket chain. 
What’s upsetting about the se- 
quence is that no matter how 
strongly one is repelled by it, one 
is also hypnotized. It can’t be 
shrugged off as simulation; 
Burian’s presence is too power- 
ful. To admit this scene’s erotic 
pull may be embarrassing, but to 
dismiss it would be dishonest. 
That Knights in Black Leather, 
at least in one segment, can 
arouse someone to whom its 
whole gestalt it alien and unat- 
tractive attests to its success as 
pornography. 


That qualifier, ‘‘as 
pornography,” is essential, for, 
in every other sense, Knights, 
like all the hard-core gay films 
I've seen, utterly fails. Crudely 
shot and poorly acted, even the 
best of them are boring, and the 
moments of genuine eroticism 
are few and far between. The 
more effective films I’ve describ- 
ed are atypical of the genre, and 
none comes near the relative 
quality of a straight porno offer- 
ing like The Devil in Miss Jones 
(although a couple compare 
favorably with the overrated 
Behind the Green Door). Of 
course, the discrepancy between 
homo- and heterosexual porn is 
largely owing to the smaller 
audience, and hence smaller 
budgets, the former can attract. 


The comparatively costly A 
Very Natural Thing, however, 
may be the start of something 
new. Although citizen com- 
plaints forced its withdrawal 
from a Springfield, Mass. 
theater after only two days, A 
Very Natural Thing is really not 
pornographic at all (it has an R- 
rating). The infrequent nude 
scenes are discreet and 
“tasteful,” which is to say pret- 

Please. turn. to. page 22 

















Why one beadiss better 





Ted O’Brien — Boston 7’s terrific team of anchorman. 


Does Anyone Out There Really Think 
Two Anchormen Are Necessary? 


Let’s face it. If your number one anchor- 
man’s good, who needs a number two? Taking 
turns reading the headlines does not a better 
newscast make. In fact, it generally makes for 
confusion and a rather ludicrous division of 
labor. 


Ted O’Brien-Nobody Tells Him 
~ WhatToSay. 7 


If you haven’t seen our guy in action, tune 
him in. He’s one up on any duo, because he 
knows of what he talks. And what he talks, he 
researches and writes himself. So take away 
the cue cards, and Ted is perfectly at ease telling 
you the news. We know, because he does it 
every night. 


Then A Little Help From His Friends. 
While we don’t believe two anchormen 
are necessary to a good newscast, we do believe 
a lot of other people are. People like David 
Brudnoy, Eddie Andelman, John Boone, Paul 
Benzaquin, Jack Anderson and Dick Sinnott, 
whose commentaries open up the news. People 
like Bob Gamere and Barbara Borin on sports, 
Dr. Fred Ward and the inimitable Stuart Soroka 
on weather. And Jack Kelly, whose investiga- 
tive reporting responds to the public’s right 
to know. 


We DoHave Two Of Something Else. 


Two distinctly different newscasts. One 
at 6 P.M. Another at 11. Each with its own 


special features and its own special mix of 
national and local news, commentary and 
question. And because a lot of news happens 
between the hours of 6 and 11, it only makes 
sense for a TV station to have a regular camera- 
man-reporter crew on duty to cover the stories 
as they break. But we're the only ones who do. 


Let's Get ToThe Point. 


Now our 6 P.M. Boston 7 Newsroom is 
an uncontested Number One in metropolitan 
Boston according to the ratings. But our 
11 o’clock version, while climbing, is slightly 
behind. So we'd appreciate it if a couple more 
of you would give it a try. 

One thing we’re sure you'll notice. While 
the others are busy playing up their anchorman 
twins, we’re busy packing in a lot more of what 
you're watching for. And that’s news. 


Pio neal | 
Boston Newsroom 
6 &1lpm WNAC-TV 


Ratings source: May and July ‘74 Arbitron and Nielsen Boston surveys. Audience data are estimates subject to the qualifications of the services indicated. 
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Women’s Service 
Free Pregnancy Testing 
Problem pregnancy and birth control counsell- 
in 
Referrals made for abortion and gynecological 
care. Open 9 am—9 pm Monday—Friday Saturday 9—5 


1033 Beacon St. Brookline, Ma. Call 617-738-1370 or 738-1371 
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An Escape to Yesterday 


&Boston 
Fica Market 


‘ LOVERS 


Select male contraceptives at 
discount prices by the privacy 
of mail. Try different brands 
to find the one that suits you 
best. Protection from veneral 
disease and unwanted 
ae sony Mailed in a plain 
package for privacy. Sample 
package of one dozen, in- 
cluding three natural skins for 
$2.95, also receive our com- 
plete price list. Also birth con- 
trol foams. Mass. residents 
add 3% sales tax. Send check 
or money order to: 


H & P Consultants 
P.O. Box 441 


Faneuil Rall 
Tiarket 


Open April 21- Oct. 27 
Every Sunday 1-6 PM 








Methuen, Mass. 01844 


(Raw or Shane) 

















Videotape... 


production courses at 
ETL this fall 


Learn how to produce effective, 

high quality videotapes. “Hands-on” 
approach to all equipment, supervised 
by professionals in our brand new color 
television studio. The basics of directing, 








731-2990 | 





FINEST HARD CORE FILMS 


gay. Color=$25. B/W-$15. 
Magazines - $8. Catalog - $1. 
State age. TAB, 210 Fifth Ave, 


8mm, 200 ft. Bondage, straight, 








NOA UuOd 


NEW NEW 
CO-ED 
SOCIAL & 
HEALTH CLUB 


“Join the men and the fun” 
STEAM e SWEDISH 











SAUNA MASSAGE 





WHIRLPOOL e BODY 
EXERCISE SHAMPOO 
GAME ROOM e LOUNGE 
e REFRESHMENTS 
e FACIALS 
Masseurs & Masseuses 


AS eS RA I Me Cy I ‘ 
Free Introductory Coupon 


Entitles Female Bearer 
Free Use of Facilities g Protons Ec ° 
Good till Nov. 30, 1974 .,.. 


Open 6 days Noon—2 AM. Other otteas at Framingham 
Located between Lechmere MBTA Northampton, Mass. 
and Lechmere Sales 


354-8080 
VI.P health salon 


ELEANOR F. 
ROBERTS 


PERMANENT 
HAIR REMOVAL 


@ Member & Past President Mass. Assoc. 
of Electrologists & Amer. Electrolysis 


@Member & Past Director a 
Soc. Amer. 

@ State Lic. Ek 
a’ sea Soerd'of Rep. of Eecwrolog- 





inettute of 


426-2205 
426-2644 


Rm. 600, Boston 


141 Milk St. 
Suite 410, Boston 


Far infe. re instruction 423-5535 








48 First St. Cambridge 

















VIANO S ARLINGTON CINEMAS 


CaPiTOL |s REGENT 


n 434 Arlington Ctr 643-1197 





Sept. 25-Oct. 1 Sept. 25-Oct. 1 


THE GREAT MR. 
GATSBY MAJESTYK 


Robert Redford Charles Bronson 
Mia Farrow 7&9 


7:45 
Sun. 5:00 & 7:45 Sun. 5,7 &9 




















TAKE CARE. 


Evening Gynecological Clinic 
Out-Patient Abortion Services 
Free pregnancy testing 


Charles Circle Clinic 


FOR SEXUAL AND REPRODUCTIVE HEALTH 
99 W. Cedar St. 
Boston, Mass. 02114 


742-4837 





seEus When you go 


AND SAVE 
FREE 


Water Pillow 


rames kiln dried ALL SIZES 


KING SIZE 
MATTRESS $ 1 9. 95 z0 Mi. Al ‘Sizes cee: 00 
(Inquire 2s Available) Al Si D 


SUPPLIERS 
LOCATIO 








Sry \TERBEt 


rv edha ‘ aM S 

it GOS off 128 Tel. 329-4378 
a Retween The tnternat 
sipthe HT OR House and Martignett 
1666 Soldie id Rd in Big Buy ny Thurs 2( 

9 30 PM. Tue 


OPM 


shopping Cé 
n the same building as Slamberwor 


Use our credit plan, Bank Americard or Master'Charge, 90 days no interest 





CENTER SCREEN FILM SOCIETY 


presents 7 weekends of 


MUSIC ON FILM 
October 11 and 12 thru November 22 and 23 


Opening Program - A Boston Premiers 
ANTONIA 
by Judy Collins and Jill Godmilow 


A personal and moving portrait of Judy Collins’ former music 
teacher, @ woman orchestra conductor seeking recognition in a field 
traditionally dominated by men 

with 


BITTER MELONS by BY John Marshal! 
SYNCHROMY by Norman McLaren 


OPENING NIGHT — October 11 at 8 p.m. 
Jill Godmilow will present and discuss ANTONIA 
October 12 — Screenings at 7:30 and 9:30 p.m 


— Other programs in the series — 
(All screenings at 7:30 and 9:30 p.m.) 


Oct. 18& 19 JOHNNY CASH! (w/Bob Dylan) 
RED, WHITE, AND BLUEGRASS 
Oct. 25& 26 JAZZ 1S OUR RELIGION 
DIZZY GILLESPIE 
THE CRY OF JAZZ 
A WELL SPENT LIFE 
BLUES LIKE SHOWERS OF RAIN 
BESSIE SMITH 
Nov. 8&9 CREAM-THE FAREWELL CONCERT 
CELERY STALKS AT MIDNIGHT 
Nov. 15& 16 LOVE ME TONIGHT 
LONDON SONGS 
Nov. 228 23 KEEP ON ROCKIN’ 
JOPLIN/HENDRIX SHORT 
AN AMERICAN MARCH 
STARS AND STRIPES 


A project of The University Film Study Center at The Boston Center 
for the Arts 


Cyclorama Theatre 541 Tremont Street Boston sound by Tech Hifi 
Call 426-5000 


Nov. 1&2 


Center Screen Members: $1.50 
non-members: $2.00 
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ty, not sexy. Whereas the X- 
rated features aim to arouse and 
unsettle viewers, this film, 
described as “a dating, not a 
cruising picture,” soothes and 
reassures. It appeals to its 
audience’s sentimentality more 
than its fantasies and seeks 
smiles and sighs, not hard-ons. 
Whereas the hard-core films are 
set in dingy johns and 
tatterdemalion bedrooms peopl- 
ed by surreal studs and dim- 
witted drifters, A Very Natural 
Thing shows very middle class 
gays in very middle class contex- 
ts. Homosexuality is not only a 
very natural thing, it is also 
quite respectable and quite 
bourgeois. The picture may not 
satisfy gays’ erotic longings, but 
it appeals to longings of a 
different sort. We’re just like 
everyone else, the film 
proclaims. Instead of creating, as 
gay porn does, a special gay 
world on which the straight 
world never impinges (indeed it 
doesn’t even exist), A Very 
Natural Thing insists that the 
two worlds are identical. This is 
simply Love Story or A Man and 
a Woman (both pictures are 
alluded to in the film), except 
the lovers — a minor detail — 
happen to be men. The slant is 
admirable in that it legitimizes 
homosexuality, but I suspect 
that it divides gay theoreticians 
into two camps, just as integra- 
tion does blacks. For to claim 
that a minority is indistinguishi- 
ble from the majority is also to 
deny its uniqueness, not to men- 
tion its superiority. Instead of 
furthering gay consciousness or 
helping to forge a gay identity, it 
could easily be argued, A Very 
Natural Thing tries to’assimilate 
homosexuality into the conven- 
tional straight life. 


In a subtle way, however (and 
producer/ director/ scriptwriter 
Christopher Larkin may not 
have had this in mind), the film 
depicts the difficulties that arise 
when a homosexual thinks like a 
heterosexual. David (played by 
Tony Perkins look-alike Robert 
Joel) is a young teacher in a 
Catholic school whose values 
have been imposed upon him by 
the institutions of straight 
culture, particularly the church 
(he spent two years in a 
monastery) and the movies. He 
yearns for romantic love (he has 
the Robert Indiana poster), ‘Mr. 
Right”” and the stability of a 
traditional marriage. But by 
making such demands upon his 
lover, Mark, he destroys their 
relationship. As he fusses over 
the morning toast and tends the 
plants like the good little wife he 
aspires to be, he becomes a whin- 
ing bore and Mark looks 
elsewhere for stimulation. Is 
Mark to be blamed? Fans of the 
film will probably think this in- 
terpretation perverse, for there’s 
no question but that our sym- 
pathies are supposed to be en- 
tirely with David. Mark is 
suspect because he occasionally 
makes it with women and dis- 
likes some of David’s “faggot” 
friends. But at the end of the pic- 
ture there is some indication 
that David has learned his 
lesson. When his new lover, 
Jason, suggests that they live 
together in a conventional 
menage, David demurs. 


No matter how you take it, A 
Very Natural Thing is an in- 
teresting and quite professional, 
if somewhat sticky film. Properly 
promoted, it might even appeal 
to straights, who could profit 
from its demystification of 
homosexuality. By showing 
them that gays are just average 
Joes, it might reduce their pre- 
judices and fears. The picture 
contains comments from 
liberated participants in New 
York’s 1973 Gay Pride parade. A 
Very Natural Thing could 
liberate heterosexuals as well. 
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Bronson 


Continued from page 15 


in New York alleys often go un- 
solved, if not undetected. The 
urban jungle is the perfect world 
for Bronson, the man who un- 
derstands society yet remains 
outside of it, to function in. 

In Death Wish, Bronson goes 
berserk following his wife’s 
murder and his daughter’s rape 
by muggers. After proving to 
himself that it is possible for one 
man to triumph over outlaws, he 
approaches his quest with 
almost scientific understanding; 
his choice of dress seems 
calculated at once to attract 
muggers and discourage descrip- 
tion. The sight of a well-dressed 
gentleman does not jibe with the 
notion of a gun-toting vigilante 
who blasts the scum of the earth 
with god-like vengeance. 


Perhaps Bronson’s portrayal of 
a modern man who functions 
best outside the law, and who 
functions from a position of 
superior morality, is dangerous, 
but it is also accurate. The fact 
is, crime does pay in this coun- 
try, as any study of crime 
statistics will reveal. Most 
crimes go unsolved; the oppor- 
tunities to enrich oneself illegal- 
ly, without detection, are in- 
finite, from shoplifting to com- 
puter payroll theft. 

As Paul Kersey, Bronson in- 
validates any societal agent’s 
hold over his life: his experience 
has shown that the police are 
powerless to prevent crimes or 
apprehend the criminals. It is up 
to the individual to protect 
himself. Kersey is an anarchist 
willing to accept the risk of at- 
tack by his fellow animals in 
return for the responsibility of 
guarding himself. And he under- 
takes this task by using the laws 
of society to confound itself — 
the same system that permits 
crime to flourish will permit his 


~“crime,” the killing of muggers, 


to flourish. He is the true 
vigilante, his faith only in 
himself. 

With all our progress, 
humanity’s basic fear is that 
there is still no security; sudden 
death lurks around every corner. 

Sudden death is seen by the 
popular mind as violent street 
crimes. Nothing seems so 
frightening and irrational as a 
madman’s choosing. a complete 
stranger for his victim: it could 
happen to anyone, it could 
happen to you. Though the 
number of murders where the 
victim is a stranger to the 
murderer is small, the propor- 
tion is rising. In any case, fear of 
violent death at the hands of a 
stranger stands for all our fears 
— that we will lose our jobs, that 
there will be an earthquake, that 
we will suffer a stroke. Bronson, 
time and again, tells us that the 
individual does have control over 
his life, that man is not 
powerless. Bronson perseveres 
and wins through his philosophy 
— a combination of anarchism, 
conservatism, a willingness to 
embrace technology and an un- 
derstanding of bureaucracy. 
(John Wayne, too, for all his sup- 
port of the status quo over the 
years, is a prime example of the 
efficacy of taking the law into 
one’s own hands.) 


What does Bronson, the actor, 
have to say about all this? 
Nothing. He views himself as a 
“product, like a bar of soap,’”’ to 
be molded to the will of the 
director to make entertaining 
pictures. Bronson has nothing to 
say and openly admits it. His 
private life is prosaic; he is hap- 
pily married and has several 
children. He maintains his 
remarkable physical condition 
with an arduous daily exercise 
program. Probably only a 
monstrous ego could keep a man 
in such shape at his age. One 
suspects that Bronson secretly 
believes he is the man of the 
future, a person at one with his 


natural place in the, universe, . . , 
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MUSIC 
DRAMA 

DANCE 

BOSTON CONSERVATOR 


OF MUSIC 
: FENWAY 536-6340 





NEW! for SWINGERS OVER 35! 
Guaranteed referrals! 
Meet gais who swing 

with men! Info $1 

Jill Kane, ACTION 

GROUPS, Box 822-BP 
Manville NJ 08835 














ee ae discount Rl ae 
’ 8 ifferent Arm 

1SAM’S OUTLET "5 cea 

| 487 Moody St. Waltham =; 


I Mon—Fri 8:30—9:00, Sat 8:30—6:00 jean outfits for guys and gal 
Ae oe ee ee oe ee 10% discount with this ad a= aus as au om ont 





g Perkin 
SALE 7 
Egetaepper Rya 
100% Wool 


were $69 NOW $29 
Open Daily 105:30 Free Parking 


112 Newbury St., Boston 267-6660 





Donald P. Williams 
REGISTERED 
ELECTROLOGIST 
(Permanent hair removal) 


419 BOYLSTON ST SUITE 607 
BOSTON, MA. 02116 (617) 267-8180 
consultations invited 
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Ww concept LENSES 


« ET Interested in more 


comfortable, longer wearing 
contact lenses? Then you should 
1ook into our new ‘Wet Lens.” Or if you 
want, your present lenses can be “‘wet- 
processed.” 
Cali or visit us for more information 
about ‘‘Wet Lenses’’ and our ‘‘sun- 
screen” U.V.C. lenses. No obligation 


©nrtact [ens 


SPECIALISTS 
77 Summer St. Boston 
542-1929 
190 Lexington St., Waltham 894.1123 


| Soft Contact Lens Available] 














PROFESSIONAL STEREO 


AND TV SERVICE 
CALL 


244-6800 - 332-3288 
HUNTINGTON RADIO & TV INC. 


991 BOYLSTON ST., RTE. 9 - NEWTON 
SALES -CARRY-IN AND HOME SERVICE 














@ Abortion* 
Gynecological 


Care* 
eVasectomy* free pr s 


“tm PRETERM 


1842 BEACON ST., BROOKLINE, MASS. 


(617) 738-6210 


a licensed non-profit medical facility 
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THE KNEE OF LI 


Technique of the Saviors of 


The one who 
was fo come 

is always 
already here 


Bubba Free dohn 
‘: (Franklin dones'| 


TENING 


The Early Life and Radical Spiritual Teachings of 
FRANKLIN JONES (Foreword by Alan Watts) 


THE METHOD OF THE SIDDHAS 


Talks with FRANKLIN JONES on the Spiritual 


Mankind. 





THE DAWN HORSE PRESS @ 


Box 677 Lower Lake, Calif. 95447 


Both available in paperback $3.95¢Piease include 35 per book for shipping 








The 
Declaration 
Independents 


The Orson Welles is taking HOT DOGS FOR GAUGIN. 

a first step towards opening by Martin Brest and Jack 

the doors to independent film Haitken, 1973. One man’s 
makers. We hope it’s the first | dream is another man’s black 
of many. For one week begin- comedy. 

ning Sept. 25, we will present BEAUTY KNOWS NOPAIN, 
a feature length program of by Elliott Erwitt. Photographer 
outstanding independent Erwitt looks at the training of 
shorts. the Kilgore Rangerettes, 

The first program will include: people more like us than we'd 
FRANK FILM, by Frank | care to admit. 

Mouris, 1973. Winner of this THE LAST CARTOON MAN, 
year’s Oscar for shorts. An by Derek Lamb and Jeffery 
animated biographical fantasy Hale, 1974. Vaudeville returns 
about growing up American =a la animation. 

in Boston. THE BOARDED WINDOW, 
NO LIES, by Mitchell Block, by Alan Beattie, 1973. From 
1973. A cinema verite lookin the gothic horror story by 
into the emotional present of Ambrose Bierce. 


a very special young woman. ORSON WELLES 


A SMALL HYDROMEDUSAN 
POLYORCHUS HAPLUS, by CINEMA 868-3600 
1001 Mass. Ave., Cambridge, Mass. 


Charles Eames. 
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SCORPORATION 


LimTLESS OCBiae 


1864 MASS. AVE. 
CAMBRIDGE, MASS. 02140 
PHONE (617) 354-9546 
Closed Mondays 
Trestle Tables, Sofas, Chairs, 
Butcher Blocks, Platform Beds, 
Bunks, Handwoven Rugs and 





Be sensitive to her needs 


Never be without a contraceptive again 


Planning, Dept. BDZ-7 
HM 6105 WN. Columbia Si. Chapel Hill, N.C. 27514 
Gentlemen Please send me 
C) $3 Sampler (1 doz condoms 3 ea of four 
different brands) 
CO $6 Deluxe Sampler (22 condoms 8 different 
brands) 
D Catalogue alone 25¢ (Free with Order) 
m Name 
Address 
Mm City State 2 
HM Satistaction guaranteed or your money refunded in full 





Taymor’s 
Has Them... 


HUGE SELECTION OF Suedes & Leathers 
FAMOUS NAME: MEN’S and WOMEN’S 


Harness Boots ¢ 
Waffle Stompers 
Canvas & Other 


Casual Footwear Compare 


At $30.00 


JUST A SHORT RIDE TO BROCKTON-— 


DIRECTIONS: Take the Southeast Expressway south. Turn onto 
Route 24. Exit at Avon (27E). Then right on Route 28 and drive 


3 miles to Taymor’s. 


Brockton’s nationally known discount rS atey:} store 
—FOR OVER 60 YEARS. 


47 Montello St., Brockton Schone 583- 7600 





